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Wisconsin Group Withdraws from NADA 





Sparks 


ee 
Plymouth’s Blessed Event 
Wax of Secrecy 
Safety Speedometer 
Eddins and Moock 
A Penny Apiece 


or 
By 


Chris Sinsabaugh 


IVIC PRIDE and a chance to 

show the new models to a 
million people at the Michigan 
State Fair, now 
on in Detroit, 
has made a 
premature birth 
of Plymouth’s 
“blessed event.” 
That’s why the 
Chrysler Corp. 
has released 
for publication 
in Automotive 
News and other 
trade publica- 
tions this week 
the advance 
story, with pictures, of the line 
Plymouth has prepared for the 
1939 market. Originally it was 
planned to have the local debut 
later on in September, but the 
opportunity afforded by the fair 
caused an eleventh-hour shift 
in the plans, so this week the 
curtains were drawn aside and 
the home folk stole a march on 
the rest of the country in get- 
ting first peep. ‘ 

* 





D. S. Eddins 


THIS DISPLAY of the prod- 
uct however, can be considered 
as only local in 
character, for 
President Dan 
Eddins and 
General Sales 
Manager Harry 
Moock intend 
to make the 
national intro- 
duction three 
weeks from 
now when the 
heavy shooting 
starts. By that 
time dealers 
will be stocked with the new 
models and the cash registers 
can start their jingling. 

+s * s 

EVER SINCE the corporation 
held its press preview for all 
four of its lines—-that was two 
weeks ago Friday—lI’ve been 
aching to write something about 
the Plymouth, but the red wax 
of secrecy sealed by lips. Now, 
since the Plymouth Rock chicks 
have pecked their way out of 
their shells at the fair this 
week, the wax has cracked and 

(Continued on Page 23, Col. 1) 
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BURSTING OVER THE NEW CAR HORIZON first this 
rich-looking 1939 Plymouth. This front end view reveals 


airfoil” 
into body contours. 





ear is the new, 
he new “lateral 
design, with fenders and other sheet metal curving smoothly 
Softer-riding Amola coil springs in front-end suspen- 
sion, auto-mesh transmission with remote control gear shift on the steer- 
ing post, and “true-steady” steering are Plymouth’s innovations this year. 


New National Dealer Assn. 


Urged by Wisconsin Group 
As Substitute for NADA 


DETROIT.—Whether the withdrawal of the Wisconsin 
Automotive Trades Assn. from the National Automobile 
Dealers Assn., to form a new national association, will be 
followed by similar action on the part of other groups 
affiliated with NADA is still a matter of question here 
this week-end. Wisconsin’s withdrawal was based upon 

oe ie failure of BMADA leed- 


Industry Outlay 
Swings Up As 


Plants Resume 





DETROIT.—Sharp upswing in 
automotive activity is anticipated 
for the current month as more 
plants get underway in the as- 
sembly of 1939 cars. With 
Plymouth and Buick already 
hitting volume, others are ex- 
pected to swing into line as the 
month advances. Plymouth dur- 
ing the week just closed ac- 
counted for approximately 5,- 
000 units after having assembled 
better than 1,500 in the prev- 
ious week. Buick during the 
week hit approximately 1,500, as 
against 720 in the _ previous 
week. 

Expenditures by the industry 
this year for new dies, tools and 
jigs are likely to be the highest 
that has been made in many 
years. This heavy outlay of cash 
coming as it does when business 
seems poised on the threshold 
of general improvement should 
give just the impetus needed to 
send it on its way up. 


Already there has been a 
marked improvement in em- 
ployment in parts and 


. supply 
plants which share in the pro- 


duction’ of some 35,000 parts 
which go into the construction 
of the average automobile. | 


(Continued on Page 15, Col. 1) 


ers to comply with the 
terms o. a resolution adopted 
at the annual meeting Apr. 26, 
last, which directed that a com- 
mittee be named to study pro- 
posed changes in the by-laws 
and constitution of NADA and 
to report its finding on or be- 
fore Aug. 26. 

On Aug. 24, E. M. Lied, presi- 
dent of NADA issued a bulle- 
tin to all members stating that 
the committee had _ required 
more time to complete its 
studies than had been provided 
for in the resolution and that the 
report would be made at a spe- 
cial meeting of the board of di- 

(Continued on Page 2, Col. 1) 


The Top Ten 


PASSENGER CARS 
First Ten in Registration as 
Reported in AN Today: 


1938 1837 
Pos. Make Pos. 
1—277,421 Chev. 487,358— 2 
2—235,329 Ford 577,534— 1 
3—159,282 Plym. 313,20°— 3 
4— 93,163 Buick 125,355— 7 
5— 62,954 Dge. 171,666— 4 
6— 57,717 Pont. 139,832— 5 
J— 54,586 Olds. 128,046— 6 
8— 29,355 Pack. 66,618— 8 
9— 29,045 Chrys. 56,878—10 
10— 24,109 Hud. 62,641— 9 
Total All Makes 
1,122,945 2,362,123 
For complete standings of ail 


makes, see Page 20 this issue. 


PLYMOUTH LEADS 1939 PARADE 





First of yf New Models 
Shown at Mich. Fair 





Longer Wheelbase, Bigger Bodies, Remote 
Gearshifting, Independent Front Coil 
Springs Among Features 





DETROIT.—A special preview of new motor car styles 


for 1939, before they are introduced to the rest of the 
country, has been arranged for residents of the automo- 
bile industry’s home state as a feature of the annual 


Michigan State Fair here. 


The Plymouth division of the Chrysler Corp. announced 
ceases 


today that a special exhibit 
of new 1939 deluxe Plymouth 
and Roadking cars will be 
open to the public from now 
to Sept. 11, at the Chrysler 
Corp. display on the fairgrounds 
in the agricultural building. In 
the display are five Roadkings 
and eight de luxe body models, 
the prices for which will not be 
given out until the national an- 
nouncement later in September. 

Genuine prospect of a big in- 
crease in new car sales for the 
industry next year is clearly 
shown by the greater luxury and 
style of these first Plymouth 
models submitted to public gaze. 

The new Plymouth reveals the 
results of unusual expenditures 
this summer to completely restyle 
next year’s automobiles, as an 
important stimulus to new car 
sales. Chrysler Corp. has spent 
$15,000,000 for new dies and 
equipment, and much of this was 
allotted to the 1939 Plymouth 
de luxe and Roadking lines. 


As a result, Plymouth engi- 
neers have evolved a new design 
that sets a difficult pace for the 
rest of the industry, in boosting 
the levels of luxury and brilliant 
performance available to motor- 
ists in the lowest price field. 


The biggest Plymouth ever 
built, with a longer wheelbase of 
114 inches and imrrovements in 
riding comfort, interior luxury, 
safety and performance, is this 
company’s achievement for 1939. 

New coil springs of Amola 
steel said to give a 20 per cent 
__ (Continued on Page 3, Col. 3) 





New Plymouth 
Boasts Many 


Improvements 





DETROIT. — For dyed-in-the- 
wool motoring fans who like to 
know what goes on under the 
hood, the new 1939 Plymouth 
promises a special thrill. This 
year’s list of engineering im- 
provements marks a banner 
season, and should win new 
laurels for the men who 
pioneered “Floating Power” and 
hydraulic brakes. Most note- 
worthy items include: 

Sturdier Frame. Stronger than 
ever—25 per cent more rigid, in 
fact—is the new Plymouth 
frame that forms the structural 
foundation for this year’s bigger 
car. The Rigid-X frame has new 
side rails six inches deep, with 
1%-inch flanges, and the new 
center X-member is 10 inches 
deep for extreme rigidity. The 
engine is now cradled by a 
heavier front cross member, and 
a shorter, stronger, engine sup- 
port at the rear. 

New Amola Steel Coil Springs. 
Recent engineering developments 
have made practical the in- 
stallation in low-priced cars of 
individual front wheel spring- 
ing heretofore available only in 
cars of higher price. 

Now Plymouth engineers have 
developed a method for making 

(Continued on Page 6, Col. 3) 





‘CIO Balks at Cooperation 
On Wagner Act Changes 





By William Ullman 
Washington Correspondent, AN 
WASHINGTON.—In the face | 

of President Roosevelt’s public 
recognition of the tremendous | 
and steadily increasing volume | 
of public protests against the 
inequities of the Wagner Act 
|and its lopsided administration 








Board, the CIO is taking a stub- 
| born but not unexpected stand 
| against any change in the law. 

The CIO this week officially 
denied that it would co-operate 
| in seeking clarifying amend- 


ments instead, served no- 


and, 


by the National Labor Relations | 


| tice that it would make a last- 
ditch fight against any changes. 

It had been indicated here 
| earlier that John L. Lewis 
would “go along” with “reason- 
able’ amendments to make the 
labor act fairer all around, but 
this was definitely kicked out 
lof the window by the CIO state- 
ment. 

Washington observers. point 
out that in taking this pgsition 
the CIO will find itself virtually 
isolated. 

President Roosevelt permitted 
it to become known that he had 

(Continued on Page 17, Col, 5) 


omens 
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Wisconsin As 


sociation Withdraws from NADA 





New National Dealer Body 


Advocated as a Substitute 


(Continued from Page 1) 


rectors to be held in Detroit, 
Sept. 26. This is 30 days later 
than provided for in the reso- 
n. 
i vhile headquarters of NADA 
here reported that it had re- 
ceived no communications from 
other organizations in regard to 
the Wisconsin action, Louis 
Milan, secretary of the Wiscon- 
sin group declared that several 
associations had communicated 
with him. He refused to divulge 
their names or to state definitely 
what their position would be in 
relation to the Wisconsin action. 

In commenting on the position 
taken by Wisconsin dealers, Mi- 
lan said: “Let it be stressed that 
the adoption of Wisconsins 
recommendation at the April 
meeting is a secondary consid- 
eration. Better recommendations 
may be forthcoming from other 
sources. The opportunity and 
right to vote is the prime con- 
sideration. 

“It should be remembered that 
our recommendations were based 
upon proposed changes in the 
present articles of association 
and by-laws as recommended by 
the executive committee of 
NADA. You are at liberty to 
judge from the following analy- 
sis, whose recommendations are 
more conducive of democratic 
government: 

“1, The executive committee 
recommended that election ma- 
chinery of NADA officers and 
board of directors be controlled 
by NADA. Wisconsin proposed 
that the election machinery be 
controlled by the _ individual 
states and state associations. 

“2. The executive committee 
proposed that there be no con- 
trol of its actions or decisions. 


Wisconsin proposed that NADA 
activities be based on the wishes 
and desires of its membership 
as secured through conventions, 
meetings and mail votes. Fur- 
thermore, that acts of the board 
of directors be subjected to ap- 
proval or disapproval of its 
members. ' 

“3° The executive committee 
proposed that the president upon 
completion of his term of office 
automatically become _ vice- 
president thus creating the dan- 
ger of self-perpetuation in of- 
fice. Wisconsin proposed that 
this provision be eliminated. 

“4. The executive committee 
proposed that there be no vote 
by proxy. Wisconsin proposed 
that members at all times have 
this democratic privilege.” ' 

Milan flatly denied that either 
he or the Wisconsin group is 
seeking power or control in 
NADA. 

The resolution of withdrawal 
from NADA as adopted by the 
Wisconsin dealers read as fol- 
lows: ' 

“WHEREAS NADA and its 
board of directors have been 
given four months (Apr. 26-Aug. 
26) to revise NADA’s Articles of 
Association and By-laws to the 
end that they incorporate liberal 
changes sought by the rank and 
file of dealers, and 

“WHEREAS at the conclusion 
of the four months no changes 
have been proposed or are 
forthcoming, and 

“WHEREAS NADA is not call- 
ing an agreed meeting of deal- 
ers for a thorough intelligent 
discussion and decision on this 
all important subject so neces- 
sary to the future welfare of 
NADA., 





mea hie 


mee a” TB at: 


STUDEBAKER’S CHIEFS GATHER at South Bend for their big war 
mee , held at President Paul G. Hoffman’s home this week. Top, Hoff- 
man (left), John W. Merrin. Cleveland regional manager; Paul R. Davis, 
Atlanta regional manager (standing), and Harvey Stowers, Buffalo branch. 
Second from top, left to right, Stowers; K. B. Elliot, vice-president: George 
D. Keller, vice president in charge of sales; E. J. Grimshaw, Cleveland 
branch, and M. M. Scovill of the Pittsburgh branch. Bottom, left to right 
a golf pro, C. Scott Fletcher, sales manager; W. W. Smith, executive en- 
gineer, and P. A. Rumpf, of the sales department. 





“THEREFORE the Wisconsin 
Automotive Trades Assn. with- 
draws its affiliation from NADA, 
and if similar thought is forth- 
coming from dealers or associa- 
tions in other states will assist 
in the formation of a new 
national association dedicated to 
democratic government and 
amenable to dealer dictates.” 


Graham Holding 
Key Meeting on 
New Sales Plans 


DETROIT. — Graham district 
managers from all parts of the 
country, in Detroit for a three- 
day convention at the factory, 
were among the telegraph com- 
pany’s best customers this week 
as they filed enthusiastic wires 
to their distributors on the new 
merchandising plan which is part 
of Graham’s 1939 program. 

The plan is described as 
unique, and includes an un- 
usual discount schedule, but de- 
tails were withheld by Walter 
F. Wright, vice-president and 
general sales manager, pending 
the time that the dealer or- 
ganization can be contacted and 
the program explained. 

This will be done as quickly 
as possible, with factory sales 
executives taking to the airways 
in an effort to cover all dis- 
tributing outlets before Sept. 10. 
Meetings have already been held 
in New York, Chicago and De- 
troit, and the remainder of the 
retail organization will have 
seen the 1939 model and heard | 
the 1939 program by the end of 
next week, Wright said. 

Important changes in factory | 
policies covering next year’s! 
program include the adoption of | 
a closed territory policy, and! 
numerous changes in the factory- 
distributor contract which will | 
tend to cement more closely the | 
friendly relationship between 
distributor and dealer. Full de- 
tails of these changes are to be/j 
announced later. 





Rise in Jobs, ~ 
Bumper Crops 


Cheer Wyoming 


CHEYENNE, Wyo.—Business | 
outlook is extremely bright for | 
Wyoming automobile’ dealers: 





and other business in view of! | 


figures released by George 
Knutson, state and _ federal| 
statistician. revealing that bump- | 
er crops are in prospect, while | 
the condition of livestock is the} 
best in many years. 

The indicated corn yield is 
3,393,000 bushels or an increase 
of 913,000 bushels over last 
year. The winter wheat is esti- 
mated at 2,040,000, or 648,000 
more bushels than for 1937. 

Employment took a spurt in 
Wyoming late in August, with 


the Union Pacific boosting its Wy- 


oming payroll materially, and 
the Continental Oil Co. starting 
a two-million-dollar pipeline 
from the Casper vicinity to the 
Denver refinery. 





Scales Named by 
Texas Association 
SAN ANTONIO, Tex.—A. W. 
Scales jr. was elected chairman 
of the local chapter of the Texas 
Motor Transportation Associa- 
tion at a meeting held here this 
week, and plans were discussed 
for repeal of the present 7,000- 
pound load-limit law at the next 
session of the legislature. 


Vice chairmen elected to serve 
with Scales were E. J. Petseh, 
Phil Rossler, Wade Bedell and 
R. C. Smith of San Antonio, and 
Mrs. Russell Crawford and Guy 
Griggs of Kerrville. 

Approximately 35 attended 
the meet, and plans were made 
for holding regular monthly 
gatherings. 


MEETING IN PONTIAC this week, Pontiac’s dealer advisory committees 


discussed merchandising plans for 1939. Top picture, the Pontiac Dealers’ 
Sales Promotion committee, left to right (standing), B. E. Gridley, Wichita, 
Kan.; Arthur Cowie, Portland, Maine; A. C. Hine, Hartford, Conn.; Gustave 
Krueger, Niagara Falls, N. Y.; Earl Smith, Sacramento, Calif.; (seated) W. 
M. Boomershine, Atlanta; W. K. Braasch, sales promotion manager, and A. 
W. Golden, Reading, Pa. Second from top, dealers’ advertising committee, 
left to right, Harry Wright, Elizabeth, N. J.; Claude Nolan, Miami, Fla.; H. 
A. Wehmeier, Chicago; Clair R. Savage, Los Angeles; A. D. Sory, Houston, 
Tex.; George M. Thompson, Springfield, Mo.; (seated) F. A. Berend, adver- 
tising manager. Third from top, dealers’ parts and accessories committee, 
left to right, G. W. Bradburn, Providence, R. I.; Allen Ware, Shreveport, La.; 
Dean Schooler, Des Moines; Howard Smith, Port-Arthur, Tex.; A. A. Jaeger, 
Milwaukee; J. R. Waits, Charleston, 8. C.; Charles Schnurmacker, New York; 
C. P. Brady, Pittsburgh, and (seated) J. H. Otis, parts and accessories man— 
ager. Fourth from top, the dealers’ used car committee, left to right, (stand- 
ing) Louis Boshara, Lakewood, O.; J. A. Herzog, San Francisco; George W. 
Close, Toledo; R. C. Clark, Highland Park, Mich.; Hugh F. Gallagher, Wil- 
mington, Del.; (seated) Carl P. Longnecker, Erie, Pa.; Harry Bygel, used car 
manager, and Jack Hall, Oklahoma City. Bottom, dealers’ service commit- 
tee, left to right, L. K. Marshall, service manager; A. T. Hansard, Minne- 
apolis; Homer S. Toms, Cincinnati; C. R. Windolph, Portland, Ore.; Bruce 
“2 Salina, Kan.; Gaston Di Bello, Buffalo, and L. P. Steuart, Washington, 


Pontiac Dealers Gather 


For 1939 Sales Clinics 








PONTIAC.—First formal auto- 
mobile dealer function herald- 
ing the approach of the 1939 
new car season was to be con- 
cluded here (Wednesday) by 
Pontiac Motor. 

Picked dealers from every 
section of the country, together 
with 50 members of the di- 
vision’s field organization had 
been in conference here and at 
Pontiac since Monday morning 
on plans for 1939. 

Monday and Tuesday business 
conferences, held at the Pon- 
tiac plant, were said to be 


unique in the industry in that 
they took the form of sales de- 
partment clinics. Dealers acted 
as advisory committees with the 
various sales departments, 
looked over preliminary plans 
for 1939 and offered suggestions 
and recommendations. Clinics 
were held on advertising, sales 
promotion, used cars, parts and 
accessories, and service. 

By this method it is hoped to 
render more practical and help- 
ful the various merchandising 
|aids the factory supplies to 
dealers. 
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VANGUARDING THE NEW MODELS for 1939 are these three striking 


new Plymouths. 


Top, on the longer, 114-inch wheelbase, and abounding 


in improvements, is the new four-door deluxe model; second from top, the 
1939 “Roadking” two-door sedan, and bottom, the new “Roadking” coupe. 


Shortage of 


Used Cars 


Develops in Canton Area 


By Rex McConnell 
Staff Correspondent 


CANTON, O. — A definite 
shortage in good used cars has 
developed in the Canton market, 
a check of leading used car 
dealers revealed this week. 

Several reasons are advanced 
by dealers for the shortage, in- 
cluding the comparatively small 
production of new cars in the 
depression years of 1934 and 
1935, the current recession and 
consequent income cuts which 
have forced purchasers to spend 


GM Gets Patent 
On Rear Engine; 
Output Far Off 


DETROIT. — Announcement 
this week in Washington that 
General Motors Corp. had been 
granted a patent on a new 
type rear-engined car is not 
looked upon here as indicative 
of a shift to this type vehicle in 
the immediate future. 

It long has been common 
practice in the industry for 
companies to secure patents on 
workable devices, and in many 
cases these devices never are 
put into production. 

Recently Ford Motor Co. ob- 
tained a patent on a similar 
type of car, but at that time it 
was made clear that the com- 
Pany did not plan any im- 
mediate production of such a 
vehicle. 

The General Motors device, 
patented during the past week, 
was invented by Eric Olle 
Schjolin, of Pontiac. It is under- 
stood to connect the conven- 
tional clutch pedal and gear 
shifting lever with the rear en- 
gine by means of metal ribbons. 

The patent indicated that the 
device was designed to be used 
in connection with the con- 
ventional automobile engine. 
The engine block and rear axle 
housing, however, would be in 
one piece, it was reported. 








less for cars; the higher prices 
of 1938 models, and the recent 
national used car campaign. 

According to James O. Kemp- 
thorne, general manager at Jim 
Schlemmer’s approximately 85 
per cent of the 1937 cars and 65 
per cent of the 1936 cars are 
still in the hands of the original 
owners. 

George P. Maloney reports 
that he has approximately one- 
half of the used cars on hand 
that he had the same time a 
year ago. The shortage has 
meant that prices have gone up, 
and, according to Maloney, 
“prices will continue to rise un- 
til people again turn in more 
used cars for new ones.” 

So far this year in Stark 
County, 2,056 mew cars and 
6,052 used cars have been sold, 
a ratio to nearly three to one. 
In some months used car sales 
have jumped to a_ six-to-one 
ratio. 

Officials at Balderson Auto 
Sales Co. said there are plenty 
of “junkers” available, but that 
good, clean merchandise is 
scarce. 

“Fewer 1934 and 1935 cars 
were produced, so we have few- 
er to sell now,” they report. 
“Too, we are able to offer less 
to owners who ordinarily trade 
in their cars every year for new 
ones. As a result, they are hold- 
ing onto their cars until they 
can get better deals.” 

“The same condition will ex- 
ist, two, three and four years 
from now, because fewer cars 
have been produced this year. 
The used car shortage should 
hold through most of next year. 
We look for 1939 to be a good 
new car year.” 

The firm reports that “for the 
first time in several years we 
have a waiting list of people 
who are in the market for good 
used cars. 
just aren’t to be had. Today we| 
actually have to go out in open | 
auction to find our used cars.” | 

The E. F. Figley Co. reports | 
practically the same condition 


But such class cars | 


Cars Restyled 
Entirely, Offer 
Many Changes 


(Continued from Page 1) 


softer ride; new developments 
in manifolding that increase en- 
gine torque and give new high- 
torque engine performance with 
smoother power and faster geta- 
way; new remote control gear 
shift on the steering column; 
new “true-steady” steering; new 
automesh transmission, and the 
year’s outstanding safety feature 
—a “safety-signal” speedometer, 
with automatic traffic lights right 
under the driver’s eyes, are the 
claims made for the new line. 

Graceful balance and propor- 
tion are evident at first glance, 
as well as more massive size. A 
bigger, more powerful-looking 
hood now presents a sweep of 





painted surface that goes 10 Ve 


inches farther forward as it] ® 


curves down to this year’s lower 
grille. A new Vee-type wind- 
shield adds 6% inches to body 
length above the belt. 

Overall length is now 182 
inches, without bumpers, and 
the new, 114-inch wheelbase is 
two inches longer than last year. 


Now on Both Sides 


The new grille now starts be- 
low a chromium belt line that 
sweeps back both sides of the 
hood. The Plymouth name, in 
metal script also appears on both 
sides of this year’s shell instead 
of at center front, with the metal 
letters joined by a speed line in 
Casino Red. 

This year’s grille is a new de- 
velopment of the latest horizon- 
tal pattern, and introduces the 
“lateral airfoil” motif. A pattern 
of chromium strips and parallel 
louvres in body color curve 
slightly forward each side of a 
bright center strip, then sweep 
back like an airplane fuselage 
to form the sides of the hood. 

The slight forward curves add 
radial highlights to the cars 
“face” along the center strip, 
and strike a new note of spark- 
ling brilliance in grille design. 

Eleven chromium bars ac- 
cent the contour of the grille 
louvres in a curved “V” pattern 
—like the tall, sharp prow of the 
familiar Plymouth ship. At the 
narrow base of the “V”, four 
louvre sections and their chrom- 
ium accents are repeated at each 
side, on the front flare of the 
broad apron that joins the two 
massive fenders in front. 


Smooth, Round Lines 


The new Plymouth front end 


again shows the influence of air- 
plane design in the way grille 
and hood flow into the fenders 
in smooth, round lines. Like the 
modern airliner’s cabin curves 
smoothly into the wing, so Plym- 
outh’s new design now eliminates 
angular contact between fenders 
and other sheet metal. 

Fenders are broader and more 
massive in every respect. Front 
fenders are deeper at the crown; 
their nose extends farther ‘for- 
ward to contain the new built- 
in headlamps, and the skirts 
sweep farther back. The front 
part of rear fenders is also deep- 
er, but this additional metal has 
been added toward the hub, de- 
creasing the size of the wheel 
aperture. 

The headlamps are now built 
right into the forward sweep of 
front fenders, and have lenses 
shaped like an oblong shield. 
An ornamental bezel gets off 
these units in the fender front 
contour. Tail lamps also are built 
in this year, being streamlined 
into the surface of the extended 
rear-fender skirt. 

The bigger hood for 1939 re- 
mains the same type as before, 
with top panels only hinged for 
service, water and oil. A twist 
of the handle raises up one top 
section part way for convenience 
in lifting, and an automatic 
| spring holds the panel in open 
position. 

The hood side panels are rigid 
pr additional stiffness, and have 





‘ 1939 Plymouths Make Debut at Michigan Fa air 


ATTENDING THE PREVIEW of the new Plymouths at the Masonic 
Temple in Detroit Tuesday, 2,000 Michigan dealers were highly enthusi- 


astic over improvement-enhanced prospects for 1939. 


In the top picture, 


A. vanDerZee, vice president of Chrysler Corp. (center), who conducted 


‘he preview, and K. 
F. M. Zeder on the new design. 


T. Keller, president (left), congratulate Boss Engineer 
Second 


from top, dealers sign up for 


deliveries; third from top, a dealer looks at the new power plant. Bottom, 


a group of dealers at the Plymouth 
Included in the group are David 
Landgraf, Hunt & Ziegler; R. M. 
DeSoto Motors Corp. (pointing); 
Cohen, Semmel Auto Sales Co.; 
J. R. 


review for dealers in New York area. 
- Drosin, Leonard Kent Motors; Fred 
Jordan, 
Ernie A. Lassar, 
H. J. Lloyd, Chrysler New York Corp.; 
Hughes and DuPree, the DeSoto New York Co.; Arthur Taylor of 


Alamac Motors; L. G. 
Mab Motors; 


Peed, 
Philip 


the H. Locke Co.; and M. Schira of the Chrysler New York Co. 





one section on each side that is 
securely fastened but easily re- 
movable when more elaborate 
service is required. 

Hood louvres are located on 
the after-part of hood side panels 
for better ventilation, and re- 
peat the horizontal airfoil motif 
of the grille. The louvres are ac- 
cented by two parallel chrome 
strips above and below the vents. 

The new radiator emblem 
shows the Plymouth ship still 
more streamlined, and its oval 
shape changes to a pennon out- 
line, all in chrome. Color ac- 
cents on the exterior are Casino 
Red, with this color appearing 
in a new ship silhouette on the 
bigger hubcaps; on the two 
nameplate bars toward the front; 
on the bumper guards front and 


rear, and also as background for 
the new rear emblem, which 
again shows a four-masted ship 
in chrome. 

The interior color scheme this 
year is a rich Walnut Brown, 
with color accents of Casino Red 
at the instrument board and on 
the steering wheel. 

On the panel, which is finished 
in a walnut grain like the gar- 
nish mouldings around the win- 
dows, the bright color appears 
in two horizontal stripes across 
the top. On the wheel, which 
this year is flatter and shaped 
more comfortably to fit the hand 
with surer grip, the color is at 
the hub, serving as background 
for another ship design. 

The steering column jacket 

(Continued on Page 6, Col. 1) 
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AUTOMOTIVE One sacred pledge we make our friends here 


and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Wisconsin Withdraws 


NNOUNCEMENT of the withdrawal of the Wisconsin 
Automotive Trades Assn. from affiliaticn with the 
National Automobile Dealers Assn., is an unfortunate bit 
of news. The proposal of the Wisconsin group that it take 
the leadership in sponsoring a new national organization 
is utterly absurb. Two opposing organizations in our es- 
timation might prove too willing, in the heat dispute, to 
put their organization interest above the interests of the 
membership. 

Such a development would be unfortunate in that it 
would pit two more or less weak organizations against each 
other rather than one strong organization fighting for the 
interests of the dealer. On the other hand, one cannot be 
entirely critical of the action taken by the Wisconsin group. 
At the annual meeting in April officers of NADA were 
definitely instructed by resolution to appoint a committee 
to investigate and report back on the change of constitu- 
tion and by-laws of the association within 120 days. 

The committee was named but no progress reports were 
issued until the eve of the time-limit expiration date when 
E. M. Lied, president of NADA, issued a bulletin in which 
he stated that additional time had been required and the 
report would not be presented for another 30 days. This 
apparently was construed by the Wisconsin group as an 
effort on the part of NADA officials to sidetrack its recom- 
mendations. Whether or not you agree with this construc- 
tion depends upon which side of the fence your flag is 
hung. 

In any case, however, it would seem that Wisconsin can- 
not hope to obtain greater recognition within NADA by 
putting itself on the outside. What the dealer body needs, 
in our estimation, is a strong, virile organization, repre- 
sentative of all dealers and which will confine its activities 
to a greater extent to correction of dealer ills through 
more intelligent dealer cooperation, rather than through 
threats of legislation, factory-baiting and other coercive 
methods. We do not think the enthronement of the Wis- 
consin leaders in NADA or any other organization would 
be an improvement in that direction. 

On the other hand, if present leaders in NADA do not 
change their tactics, if they do not liberalize their control 
to make it comply with the dictates of the membership 
as expressed through resolutions, it is very likely that, 
lacking the strengthening support of NRA, NADA will 
drop back into that position which led its former manager, 
C. A. Vane, to declare that he was resigning from “a de- 
funct, mythological organization which never existed.” 


Spending Makes Buying 

DVENT of the new Plymouth models at the Michigan 
State Fair during the past week indicates how well 
manufacturers are advanced on their 1939 plans. This is 
particularly heartening at this time since it gives strength 
to the belief that automotive spending in real volume will 
come just at a time when business has started its upward 
swing. Already the industry made larger outlays for new 
machines, tools, jigs and dies this year than for many 
years back. Its coming purchases of materials and sup- 
plies should give business a much needed boost this fall. 
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AUTOMOTIVE This week 


Chrysler has 
sprung a_ sur- 
prise in an- 
nouncing locally the 1939 Plym- 
outh models nearly two months 
ahead of New York show open- 
ing. Predictions are that other 
lines will follow, one after the 
other with probably just enough 
regularity to keep the eyes of 
America on the new cars from 
now until show time. No in- 
dustry could ask more than to 
have public attention directed 
toward its products, because at- 
tention must result in greater 
sales. 


LEADS 
AGAIN 


* * - 

IN OUR humble opinion, the 
stage seems to be all set for a 
great get-away for the new 
models. We predict that the 
buyers are going to like the 
styling and the many changes 
that are coming in the 1939 
cars which will outmode what- 


ever they may now be driving. 
OX + * 

THIS PASSENGER car busi- 
ness of ours has always had an 
advantage held by few other 
lines of manufactured products 
in that we sell a piece of ma- 
chinery which depends largely 
tor its appeal on styling. We get 
the same advantage that the 
miiliner or the straw hat manu- 
facturer has. A straw hu. two 
years old will give you pald 
spot just as much protection 
trom the sun and fit you just as 
well but you toss it asiue with 
the new season only because it 
has “gone out of style.’ No 
question but what there are bil- 
lions of miles of transportation 
left in the 30,000,000 cars reg- 
istered in the United States but 
there are upwards of 5,000,000 
people right now who have the 
means and the desire to own the 
new models and pass along the 
older ones. 

x 6 

SO I THINK the stage is all 
set for the 3,500,000 year that 
I am betting on. Take a piece 
of paper and add up the fa- 
vorable factors to a big auto- 
motive year, based on your 
own experience, and I do not 
see how you can arrive at any 
other conclusion. Unquestion- 
ably there is a quickening 
Pace in business all over the 
country and, mister, when that 
snowball starts rolling, watch 
it roll! Personally, I think the 
early announcement of new 
cars this year is going to give 
a most direct impetus to gen- 
eral business and while it is a 
pretty well understood fact 
that this will be the last early 
fall show, I, for one, am glad 
it is coming early this year as 
I think it puts us just three 
months nearer prosperity. 

* * * 


WILL SOME kind reader of 
this column take me by the 
hand and explain why a 
European war scare_ should 
bring jitters to our stock mar- 
ket? I’ve been alive just long 
enough to recall that the last 
war sent us to the heights of 
prosperity long before we got 
into it. To confirm this fact I 
have been looking over the 
chart which I keep on my desk 
showing the ups and downs of 
prosperity in the United States 
from 1837 to 1937. I find many 
of the high peaks labelled as 
follows: “1847 Mexican war 
prosperity;” ‘1864 Civil war 
prosperity;” “1914-18 World war 
| prosperity.” God knows, none 
of us want to think of war as 
|a means to lining our own priv- 
ate purses but just why the 
|European war crisis should jolt 
our stock market is something 
| that, as I said, I would be glad 
|to have some friend point out 


a 





|to me.—G.M3S. 





First of the 1939 Brood 


In This Corner-- 


‘Too Old at 40? ....° 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 





Forty 

That “too old at forty” is an 
empty statement when applied 
to the automobile industry is 
proved by a recent compilation 
which shows that of all the men 
over 40 who worked in automo- 
bile factories during 1937, more 
than half were past 40 when 
hired. A study of employment 
records of men over 40 in auto- 
mobile and body plants repre- 
senting about half the entire in- 
dustry shows that among the 
73,000 men of that age on roll in 
1937 in the plants under review, 
39,000 had been hired for the 
first time by their current em- 
ployer after they had passed 
their 40th birthday. 


Thirty per cent of the men 
now over 40 were between 40 
and 45 when hired, fifteen per 
cent were between 45 and 50, 
and eight per cent were hired 
after their 50th birthday. 

Average annual wages of men 
hired at 40 or over amounted to 
better than $1,400 a year for 
each of the above three divi- 
sions, with average hourly rates 
ranging from 88 to 96 cents. This 
average includes all the individ- 
uals employed at any time dur- 
ing the year. 

Men now over 40 who started 
with their present employer be- 
tween the ages of 25 and 30 con- 
stitute a group that has done 
particularly well. Longer ex- 
perience and greater familiarity 
with productive processes in mo- 
tor factories won them greater 
financial reward. They averaged 
more than $1.07 an hour, and 
$2,027.75 per year in 1937. Men 
now over forty but hired be- 
tween 30 and 35 received an 


hourly rate of $1.02 and $1,889.48 | 


per year, while those taken on 
between 35 and 40 averaged 99 
icents an hour and $1,747.69 a 
year. 
Older men in auto factories 
|tend to gravitate to two types 
of work—the highly skilled jobs 
that can be entrusted only to 
trained workers of proven abil- 
ity and long experience. 

In the plants studied, it was 
found that men hired after they 
reached forty constituted 51.9 





per cent of all the jig and fix- 
ture builders working there in 
1937, 37.7 per cent of the die- 
makers, 32.4 per cent of the 
maintenance workers, and 29.5 
per cent of all toolmakers. Men 
hired after 40 also account for 
34.2 per cent of the jobs in 
groups classified as experimental 
occupations. All of these are 
highly skilled classifications. 
Unskilled jobs in which men 
hired after 40 constitute one- 
third to one-half of the total 
working force include watch- 
men, janitors and sweepers, and 
elevator operators.—J. C. Bern- 
stein, Highland Park, Mich. 


Newest Antique 


I was driving out through the 
country last Sunday, and I 
found the oldest, and the new- 
est automobile in the U. S. A., 

A farmer bought an Oakland 
car in 1917, which then cost him 
| $1,185; he drove it a total of 400 
8/10 miles, which the instru- 
ment still shows. And he said 
that the ‘“‘dern thing cost him 
too much to run, so he drove 
the car into his garage, jacked 
it up and placed heavy oak 
timbers under the axles, and 
there the car has rested for the 
| last 20 years or more. 

I examined this car thoroughly, 
and since it was in a perfectly 
dry garage or building, it is in 
a perfect state of preservation, 
except for plenty of dust. The 
body, top, etc, is in perfect con- 
dition, and the tires look as if 
they had never touched ground. 

I think that this car would 
make a befitting antique for 
some automobile museum, and a 
Believe It or Not for Ripley. If 
some automoblie firm should be 
interested in showing this car in 
ithe New York World’s Fair or an 
automobile show this fall, I be- 
lieve I can persuade the owner 
| to part with it. 

Well, anyway, I believe it’s the 
oldest new antique car in the 
| country. 

Wish that I could send you a 
| photograph of this car. It’s a 
| sure “Believe It or Not Ripley” 
|car. Chas. M. Scott, Carrollton, 
| Ky. 
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“And Corrigan’ll get 5¢ back for the milk bottle if he brings 
it back from Ireland”—“Eden left Liverpool station com- 
pletely disguised; he wore a snap-brim instead of his Hom- 
burg”—“So The Little Flower cracked back”— 

Who’d ever suspect that details like these would help 
make a magazine an extraordinary advertising medium for 
Ethyl gasolines or insurance policies, oil heaters or hats? 

But they help, all right. For news is people—and the more 
interested you get in the news, the more interested you get 
in the creatures who create it, spin it out of their giant ambi- om 
tions or little egos, their crazy courage or their quiet search = 
for new truth. 

You want to get your news in terms of human beings— | 
you see that States and Governments are only men, think- 4 4 
ing, arguing, voting—that armies are only men obeying, mov- “Tm om 
ing—that treaties are only men promising, swapping. 2 

You want detail, color of eyes, the mumbling bumbling ie 
voice, the spade beard, the missing incisors— “J 

Who’s you? Why, you, the Americans who care about the o> 
news because you see that the news is happening to you. = 

It’s all of you to some extent. But most of all it’s the most > 
alert, intelligent of you—the men and women in the profes- pe 
sions, in the good jobs, on the paying farms. 2 : 

It’s especially the 700,000 of you who read TIME every " 
week—who read TIME not only to get the pattern of the news v 
clear and understandable, but also to get the color and feel 


and tone of the news. 


people 
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So there’s the motive that draws TIME’s 700,000 families 
into one reachable market. Now for Ethyl’s motive for want- 
ing to reach that market. 

Ethyl wants business, money, profits—what else? Ethyl 
is a quality product which costs more—and here are 700,000 
families who spend more. 

Forget statistics—you have all the proof you want right 
in your head. People who spend five dollars a year for their 
favorite magazine are people who buy what they want—and 
bother the price-tag. And TIME has the largest collection of 
them in the world. 

But if you still itch for statistics, TIME can give you ten 
dozen to prove that TIME’s 700,000 families are secure, 
stable, able to spend more than the average—that TIME’s 
families are largely of professional and executive status, that 
they live better than most, eat better, travel more, own more 
cars and drive them farther than the average. 

Does any advertiser in the U.S. want to reach that kind 
of market—where every prospect pleases because every one 
is eligible to buy? 

You bet he does. If he thinks of what his advertising dollar 
buys him, in the good tough terms of customers-with-cash, 
then he’s going to want TIME’s kind of market so specifically 
that TIME will head his list of magazines. 

A TIME page costs less than $2500. Thirteen pages cost 
$30,550; twenty-six cost $57,850. 

Yes sir, head his list. 
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IN THE LONG LIST of improvements in the new 1939 Plymouth are in- 
cluded a specially-designed remote control gear shift and new auto-mesh 


transmission. 


Top, the shift as it appears up on the steering post, with 


control linkage inside the column so the handy lever travels in exactly 


the same arc as the rim of the steering wheel. 
with a new intermediate member that takes up the 


mesh transmission, 


Bottom, the silent auto- 


difference in speed between gears before engagement takes place. 


1939 Plymouths Make 
Bow at Michigan Fair 


(Continued from Page 3) 


this year has a flare at the top, 


broadcloth or mohair. In the 


which curves out to the base of} deluxe models these upholstery 


the steering wheel. Out of this 
comes the new remote gear shift 
lever, that is standard equip- 

ent on all deluxe models. In 
ntroducing this feature to the 
low price field, Plymouth pre- 
sents a specially-engineered de- 
sign with control linkage inside 
the steering column, so that the 
shifting lever travels in exactly 
the same arc at the rim of the 
wheel. 

To take full advantage of this 
new, handy location of the gear 
shift, Plymouth’s  hand-brake 
lever is moved over to the left 
of the wheel, but remains up un- 
derneath the cowl, out of the 
way. Thus the new setup pre- 
sents three improvements—a 
wide-open front compartment 
floor, unobstructed in any way; 
quicker, easier shifting, with 
nothing new to learn; greater 
safety, since the driver’s right 
hand never has to leave the 
wheel. 


Plymouth’s remote _ control 
shift is entirely mechanical in 
operation, and is reported to re- 
quire no more effort to operate 
than other types which are act- 
uated by vacuum or electricity. 

Upholstery still is optional, 





IMPROVEMENTS LENDING DISTINCTION to the interior of the new 1939 Plymouth include 


in safety styling, and the roomier, redesigned front co npartment. Left, extra safety is derived from the man- | pee ie : 
ner in which the top of the front seat is thickly rolled and padded. Note the location of the new rear seat| transmission synchronizing uni 
ashtray. Center, the front compartment of the new model is shown wide open and unobstructed leaving room| is an intermediate member t 


a-plenty for three 
to the driver’s left. 
button catch above the door. 


passengers. 


The 
At right, the improved door-latch on the 


fabrics, in harmonizing shades, 
now are tailored in a luxuri- 
ous, three-pillow design, but- 
ton-tufted and trimmed with 
three horizontal style lines 
across the back and on the seats. 
Door panels are upholstered in a 
corresponding pattern, repeat- 
ing the three style lines of the 
bolster cushions. 

Exclusive features of Ply- 
mouth safety-styling follow the 
same basic pattern as that in- 
troduced in recent models. The 
new interiors for 1939 overlook 
no detail for the protection of 
passengers in case of sudden 
stops. 

Besides the smooth and round- 
ed instrument board, all inside 
door handles and window con- 
trols curve safely back out of 
the way. The back of the front 
seat is thickly padded and roll- 
ed at the top for the benefit of 
children or rear seat passengers. 
Windshield wiper buttons are of 
soft sponge rubber, the same 
material as the arm rests. For 


safer operation of clutch and 
brake pedals, there is a special 
toe recess in the dash. The read- 
ing light is kept away from the 
dome, and is over the back win- 
dow, behind all passengers. 


“wobble-stick” 
glove 





Millions Spent 
For Research 
And Retooling 


(Continued from Page 1) 





one continuous, helical coil from 
a single rod of Amola_ steel 
nearly 11 feet long and make 
one of these coils cushion each 
front wheel independently in a 
new suspension of the ‘“wish- 
bone”’ type. 

Millions of dollars in re- 
search and road test, it is said, 
developed these new Plymouth 
units, which still weren’t okayed 
for use until they had survived 
40,000,000 “cycles” on the life- 
test machines in Plymouth’s 
spring laboratory, where samples 
are pounded with falling 
weights of 1,400 pounds, each 
blow equivalent to the worst 
possible bump in the road. 

New Engine Design 

High-Torque Engine Perform- 
ance. Metallurgy and engine 
design here combine to produce 
what may prove to be the 
engineering story of the year. 
First, new piston rings with an 
ingenious surface coating about 
1/12th the thickness of a human 
hair, that actually contains an 
emergency supply of about 10 
drops of oil as part of its 
chemical substance. 

Introduce these as the two 
top (compression) rings, then 
change the shape of the very 
top ring to give 25 per cent in- 
crease in effective bearing sur- 
face. That means 25 per cent re- 
duction in unit pressure on the 
cylinder wall, so there’s a cor- 
responding saving 
this important point. Revolu- 
tionary results are inevitable. 
With this new surface coating, 
piston rings “seat’’ themselves 
in a new cylinder block twice as 
fast, improving not only initial 
performance but adding tre- 
mendously to long life. Esti- 
mates claim 10,000 to 15,000 
more miles of peak efficiency 


from one set of rings, and 
greatly reduced cylinder bore 
wear. Therefore tighter com- 


pression and far greater econ- 
omy throughout, besides more 
sparkling performance. 


Has New Carburetor 

Next, add a new silicon 
chrome steel for exhaust valves, 
with far greater resistance to 
heat and corrosion so they hold 
their perfect fit in valve seats 
even at temperatures up to l1,- 
600 degrees. These are standard 
in the 1939 Plymouth engine, as 
another big improvement in ef- 
ficiency and long life. 

Add to these a new carbu- 
retor of special design, with 10 
per cent more capacity and a 
new “balancing” tube so the 
float bowl intake also is now in- 
side the air cleaner. This is said 
to end completely any possi- 
bility of the mixture changing 
due to changed resistance of the 
air cleaner, and gives smoother 
power at all speeds as well as 
additional top speed. 

Also new improvements in 
the manifold give more equal 
distribution of fuel to all cyl- 


further steps 


a convenient 
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in wear at} 


AUTOMOTIVE NEWS, SATURDAY, SEPTEMBER 3, 1938 


hs Boast M 


anical Changes 





PROMINENT AMONG PLYMOUTH’S improvements for 1939 are its new 
tailoring, “true-steady” steering and coil springing. Top picture shows the 
new deluxe 1939 Plymouth interior, with luxurious upholstery in custom- 
tailored design, and new hardware of classic pattern; second from top, 
the new simplified steering hookup, with an 18.2 to 1 gear ratio and the 


drag link eliminated. 
bone” control arms. 


inders, and additional gains in 
smoother operation. Again this 
results in lower resistance so 


the engine can “breathe easier,”’ | 
efficiency. The | 


increasing its 
new inverted fuel pump has 25 
per cent greater capacity, so 
fuel temperatures can run 20 
degrees hotter without danger 
of vapor lock. 


True-Steady Steering takes 
full advantage of the oppor- 
tunities for a stronger, simpler 
hook-up afforded by the new 
front-wheel suspension. “Center” 
steering, with drag link elimi- 
nated, and mechanical improve- 


“| ments that reduce road shock 


and steering fatigue. For easier 
parking, steering gear ratio is 
raised back to 18.2 to 1. 


Besides remote control gear 


shift on Plymouth deluxe} 
models, also standard is a new | 
transmis- | 


all-silent, auto-mesh 
sion that is said to cut shifting 
effort in half, despite apparently 
smaller leverage. All gears are 








carburized Amola steel, and are | 


| automatically synchronized for 


positive, silent engagement even | 


| 
| when shifted faster than before. 
| Enclosed within the new 


'between any two gears, and 


Bottom picture shows a spring in the new “wish- 
Amola coil springs are said to give a 20 per cent 
softer ride in either front or back seats. 


brings them into perfect syn- 
chronization before engagement 
takes place. This completely 
eliminates clashing, and also re- 
duces the amount of shifting ef- 
fort required. The Roadking 
transmission also specifies car- 
burized Amola steel gears 
throughout. 


Through use of a new “over- 
center” spring and variable ra- 


tio pedal, that requires less 
pressure the farther it is de- 
pressed, the new Plymouth 


clutch works 25 per cent easier 
than former designs, it is 
claimed. Clutch ventilation is 
improved by increased area of 
outlet holes, and a new in- 
tegral ribbing adds strength to 
the housing. 


Plymouth’s hydraulic brakes 
remain unchanged in principle, 
for smooth, gentle brake action 
under complete control at all 
times. But this year wheel cyl- 
inder connections are simplified 
and the flexible tubing at each 
wheel has been shortened, to 
reduce pedal travel for equal 


|effect. And to give softer pedal 


is gone, and the handbrake lever moved out of the way | ¢talrac > di in speed | 
compartment is worked by {| takes up the difference in speed 


pressure, a new brake lining 
material is introduced that has a 


¢| higher co-efficient of friction by 
hat approximately 10 per cent. 


Centrifuse brake drums, com- 
(Continued on Page 16, Col. 1) 
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A PAGE or more in every issue of the modern Farm 


Journal for more than three years—39 consecutive 


months! This has been Firestone’s method of selling 


passenger car, truck and tractor tires to a huge farm 


audience — 1,365,000 Farm Journal families with needs 


and desires, and buying power to fill them. 









FARM BUYING 
POWER 


The index of farm purchas- 





ing power is obtained by 
dividing the index of all 
farm income by the index of 
prices of things farmers buy. 
Figures are corrected for 
seasonal variation. The base 


period (100.) is 1924-1929. 














Firestone finds in Farm Journal the modern 
approach to farm people—and so does Goodyear, 
Goodrich, Fisk, Ford, Chevrolet, Plymouth, Dodge, 
Oldsmobile, Studebaker, Hudson, Willys, Willard, 
Exide, Ethyl, Socony-Vacuum, American Chain, 
Champion Spark Plug, Prestone and other leaders 


in the automotive field. 


In Farm Journal, their advertisements become 
part of a well-printed, modern magazine, read 


intently by alert farm people. 


These farmers are buyers! The current index 
of farm purchasing power stands at 106.8 — 


nearly seven per cent above normal, 


Your market is the farm — your approach 
Farm Journal — for its national circulation offers 
the closest parallel to farm income and rural 


automotive sales. 
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Buick Set to Build 
New Factory Building 











Parts Makers 
See Spurt After 
Labor Holiday 


TOLEDO. — Automotive parts 








FLINT.—Construction will]in important volume position in makers in this area feel that a m 
start immediately on a_ large] the industry. An important re- definite gain in employment and ize 
new Buick factory building, a}Sult of this expansion is a industrial operations is schedul- m 

‘ : t item on the ex- parts and service needs of this ed after Labor Day. ha 
ain ia ilitati growing army of Buick users, Last week 51 selected plants in 
pansion and rensteltation Proj and it is to meet this demand here showed a gain of 850 to of 
gram started by Buick two years) that the present expansion was bring their total to 13,300 names pl 

— ed "ae - Cur-| authorized. on the payroll as ee with m: 
tice, announced this week. . m will mean INUED REHABILITATION and expansion marks activities of | 20,535 at the same time last year. m 

Of modern type steel, concrete uiameak toleuees activity lo- Buick as this manufacturer swings into 1939 model operations. | Part of = In the two preceding weeks of 
F : : : s . huge building program launched two years ago is this new service parts th 1.000 names had been 
and brick factory construction, cally in this particular phase of building, construction of which the Buick management announced will | more an l, 
the new two-story structure will] automobile manufacturing that| commence immediately. The balding will be an tas mee on =o > perros oa. aaamar on 

, ‘ ’ : : 
provide penis as anes Te Seven acide tees Gta Soare iat aie. Two eueclete buildings will be razed to make way aa ceainies have been with- S 
uring, storage and shippi - O for it. 5, : 

‘litie: nee ick’ . There will be drawing at the rate of 107 a day ar 
cilities to accommodate Buick’s saad enaals tee aoe : — S cane pcan abgueciece ar 
a volume of business, of razing the old buildings and|perties. The bridge is designed| vided for shipping and storage} Some of the automotive parts “~ 
Curtice said. the new construction.” to relieve inter-plant traffic, per-| of these parts. Razing of the| plants are now tooling for new pr 

More than 350,000 square feet} 1, sadition to the building it-|™itting factory traffic to cross|two old buildings is to start im-| 1939 model parts and expect vol- ne 
of floor space will be provided] ..if there will be other con-| directly over the tracks instead} mediately, Curtice said. As soon]ume production to get under fi\ 
by the new service building, struction items such as new rail- = going onto a public thorough-| 4. the property is cleared the way in "a se wes ‘ae ae co 
which will have a 301-foot front-| road tracks, shipping docks and | !@"¢- new building will be construct- ome oO , ‘ in 
age, 748-foot depth, and will re-| docks for handling Teucltine, as All past model parts will be ed in three sections, each sec- showing effects of oy go 
place two buildings now out-| well as a bridge over railroad | manufactured in the new build-| tion going into use as it is com-| in operations prior to the y en 


moded and of insufficient capa- 
city to meet present require- 
ments. One of the buildings to 
be razed was formerly the Im- 
perial Wheel Works, one of 
Flint’s first buggy plants. 
“Buick is taking a long range 
viewpoint in going ahead with 
this important step in our ex- 
pansion and rehabilitation pro- 
gram,” Curtice said. “We look 
for a continuation of the trend 
of the last three years in which 
Buick has delivered more than 
550,000 cars to owners, and 
which has placed the company 


DeVaux Gives 
Data on Hupp’s 


New ’39 Lines 


DETROIT. — That the Hupp 
line for 1939 will include a 
four-cylinder model and a low- 
priced six, in addition to im- 
proved models of the current 
six and eight series, was revealed 
in an interview with Norman 
DeVaux, general manager of 
Hupp Motor Car Corp., here this 
week. 


DeVaux said the new low- 
priced lines would be marked by 
European styling and that the 
four and six would be identical 
so far as appearance and size 
is concerned. In the four-cylin- 
der line, the corporation plans 


tracks bisecting the Buick pro- 





Benjamin Pulver owns nine Sin- 
clair stations in and about Lan- 
sing. “I read Liberty—in fact, it’s 
my favorite magazine,” he says. 


ing, and facilities will be pro- 


Harry R. Graham is the “go- 
getter’’ manager of the Goodrich 
Silvertown Store. “Naturally I 
read Liberty,” he says. ‘It gets me 
where I want to go in my reading 
—quickly and completely.” 


pleted. 






LANSIN 


demand for safety glass. 









Looking west along Michigan Ave. at the State Capitol. Th 
Olds Hotel is on the left, and across the way the Bank of Lansing 
Many of Lansing’s business establishments are located o 
Washington Street, which intersects Michigan Ave. at this poin 


to emphasize economy, while 
performance will be featured in 
the six. 

“The new models are in no 
sense experimental,’’ DeVaux de- 
clared. ‘“We have been testing 
them for many months and our 
test cars have run well over 
100,000 miles. Mechanically, we 
feel, they will fully uphold 
Hupp’s 30-year reputation for 
engineering and craftsmanship.”’ 


PHOTOGRAPHS SPECIALLY TAKEN 


Phutographic Wu FOR LIBERTY BY ROBERT W. LEAVIT-T 


tration, Int 





R. E. Olds and Frank Clark finished 
the first Oldsmobile in 1897. Last 
year, the great Olds’ factories turned 
out 225,679 cars, highest production 
in its history. 


F. H. Ridenour handles Chrysler and 
Plymouth cars. He says “Time is 
money to me. I like to know how 
long a story is before I start it. That's 
one reason why I read Liberty. The 
reading times tell me he + much and 
how long!” 


Field Personnel Changes 
Are Made by Goodrich 


AKRON.—Changes in the field 
operating department personnel 
of the B. F. Goodrich Co. are 
announced by M. H. S. Jones, 
department manager. 


L. A. Rosenberg, formerly New 
York district operating manager, 
has been appointed assistant 
manager, of the Goodrich re- 
tail department in Akron, and 
J. E. Duffy, office manager in 
New York, has been named 
acting New York district operat- 
ing manager. T. E. Bloch be- 
comes acting office manager of 
the New York district. 


Harry C. Spring, who has been 
district operating manager for 
both the Cleveland and Detroit 
sales divisions of Goodrich, will 
devote his entire time to the De- 
troit area as district operating 
manager, and A. Y. Wilson, who 
has been assistant district oper- 
ating manager in Cleveland, as- 


ak 


Ray Potter, President of the Lan- Charles E. Ecker, attorney for the Olds’ interests, 
sing National Bank, says, “I like President of the Ingham County Bar Association an Ransom 
Liberty because it gives me what chief executive for R. E. Olds Co. He says, “In readinj#4tomo 
I want in crisp, concise form. It Liberty, I am particularly interested in what you af Lansing 


Paul A. Martin, as publisher of 
the 82-year old State Journal, 
appreciates good reporting and 
good writing. He reads Liberty 


J. W. Wilford, President of 
the Bank of Lansing, is an 
enthusiastic Liberty read- 
er. He says, “Liberty makes 





sumes the district operating | the most important topics regularly, likes the short, terse comes into my home every week."" —_ doing to rouse public interest in the crime problem. Written 

managership. simple and quick to read.”’ handling of fiction. and int 
Fourth Dimension, a regular fea- 

ture by Pete Wembhoff, offers news 


of automotive advertising. 









Pa. Repairmen 


5 
6 9 
r Form ‘Co-Op 
e © + 9 
,  toFight*Chains 
s ALLENTOWN, Pa. — Sixty 
a members of the recently-organ- 
d ized Master Automobile Repair- 
- men’s Assn. of the Lehigh Valley 
have formed a co-operative buy- 
S ing organization, for the purpose 
oO of purchasing automobile sup- 
S plies and parts direct from the 
h manufacturers as a means of 
r. meeting the price competition 
‘Ss of chain stores. 
n Ownership of not less than 
il one nor more than five shares of 
y stock is required to join in 
2 the benefits of the co-operatives, 
y and all discounts and _ profits 
t. accrue to the members. Any 
S member may purchase shares 
af on the installment plan, but 
a no member may own more than 
rT five shares. This is to prevent 
. control of the co-operative go- 
. ing to a small group. 
Approximately 500 independ- 
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RE-UNITED AFTER 20 YEARS by 


ve ATURDAY, SEPTEMBER 3, 1938 
Lewis Peace Proposal 


Faces UAW Showdown 





the lure of the new 1939 Plymouth, 


two war-time “buddies” saw each other for the first time since 1918 at the 


Hotel Astor preview in New York this week. 
Noble, Noble-Davies Motor Co., Stamford, Conn., and William J. 


The buddies are Fred C. 
Punch, 


automobile editor of the Brooklyn Daily Eagle 





Valley are eligible for member- 
ship, and plans are being made 
for a membership campaign 
within the next few months. The 
present membership is 60. | 

Officers of the association are 
E. J. Harwick, president; Herb- 
ert Miller, secretary and treas- 
urer; Tilghman Freed, buyer 


Car Toll Down 19% 


WASHINGTON.—Motor vehicle 


fatalities in 129 major cities during 
the first 33 weeks of 1938 totaled 4,728, 
compared with 5,812 for 1937, a de- 
crease of 19 per cent, according to 
the U. S. bureau of census. Deaths 
caused by motor vehicles in the 129 
cities during the week ending Aug. 
20 totaled 152, or 29 fewer than in 


| DETROIT.—A showdown on 
| John L. Lewis’ peace proposal 
| for the strife-torn United Auto- 
|mobile Workers, which oc- 
| casioned a definite split between 
| UAW President Homer Martin 
and the CIO chief, is set for 
next Wednesday at a meeting of 
the UAW’s international execu- 
tive board. 

Martin, who openly attacked 
Lewis’ intrusion after receiving 
the backing of several UAW 
locals, had invited Lewis to the 
board meeting, but the CIO head 
announced late this week that 
he would send two represen- 
tatives, Phillip Murray and Sid- 
ney Hillman, CIO vice-chair- 
men. Lewis, instead, will attend 
the Pan-American Labor Union 
congress in Mexico City. 

Lewis, who termed the UAW 
squabble a public scandal, sent 
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ent garagemen in 


the Lehigh and director. 


the corresponding week of last year. a second plea to UAW members 


Measure of Markets in Michigan 





D:.. knows Lansing as well 
as the DAC doorman knows the 


members. State capital, seat of the 
state university, hometown for 18,000 
payroll names, Lansing is bigger than 
factories, politics or college songs — 
it’s another well-rounded community 
typical of “worthwhile America.” 
Lansing provides another example 
of the local importance of national 
magazines. Here, as elsewhere, the 
business, social and civic leaders are 
magazine readers. Most of them are 


readers of the three basic weeklies— 


l. Th 
-_ Liberty, Collier’s and The Saturday 
ed 0 
poin Evening Post. They find, in these 


magazines, the reflection and projec- 


tion of their own viewpoint. Liberty 





is read by four out of ten members of 
the important business and civic 
groups in Lansing. 

The value of a magazine as an ad- 
vertising medium is determined by 
its readers—why they read it and 
what they think of it. In these candid 
interviews, some of Liberty’s better 
known readers in Lansing tell what 
they like in Liberty—and what they 
think of this magazine. 

What they say has special signifi- 
cance to motor car manufacturers 
concerned with moving minds as 
well as merchandise. Lansing, where 
Liberty goes into every sixth home, is 
a good measure of the value of Liberty 


to automobile advertisers in Detroit. 









Grover 0. Truxell, De Soto and 
Plymouth dealer, says ‘Liberty is 
streamlined for reading—like our 
new models are streamlined for 
riding... 1 buy it every week.” 


Mrs. Alice Alexander, practising at- 
torney, is Lansing’s most promi- 
nent businesswoman. She rarely 
misses an issue of Liberty, likes 
“the articles on social problems, 
national affairs, and the editorials.” 
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n an(Mansom E. Olds, founder of the Oldsmobile and Reo 
adinj4Utomobiles, is a prime factor in the deyelopment of 


yu ar 













ut 4 


Grover C. Barnhart, President of Lansing’s 
Lions’ Club, says, “A telephone check of 
members shows that 44.7% read Liberty, 
and that includes me.” Incidentally, 
Liberty averages 38.8% readership 


LaSalle agency in Lansing. 


Msing. Mr. Olds, a regular reader, says, ‘Liberty, 
lem. Written in terms of the future, not only makes informative 


and interesting reading, but stimulates thinking, too.” 






F. H. McClintock has the Cadillac- 
has many features which keep me 


reading it,"’ says Mr. McClintock, “but 
the aviation stories are my favorites.”’ 


Copyright, 1938, Liberty Magazine 


“Liberty 


among the other service clubs. 
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late this week to end the strife 
by accepting his proposal. 

Lewis’ peace plan, calling for 
appointment of a CIO “dictator” 
for the UAW and reinstatement 
of the five UAW vice-presidents 
ousted recently by Martin, was 
attacked by Martin as violating 
the UAW’s constitution and 
autonomy. 

“If Lewis would put more 
time in on those steel contracts 
and let us run the UAW, it 
would be better,” Martin told 
union members. 

In one portion of his speech 
before Pontiac locals this week, 
Martin disclosed the operation 
of the modified checkoff plan to 
be used, according to Martin, by 
UAW locals in General Motors 
plants this fall. 

Martin told the Pontiac mem- 
bers, “When you go back to 
work this fall, come around to 
your union hall and sign a card 
authorizing the company to pay 
your dues to the local, out of 
your pay check. These cards will 
be submitted to the company. 
The companies have been sub- 
stracting insurance payments 
from your checks, and showed 
us the way to get the checkoff 
system in operation.” 

Although the corporation had 
not agreed to the plan, it was 
indicated the union would seek 
to force co-operation. 





Plymouth Lure 
Unites Buddies 


NEW YORK.—Two war-time 
“buddies” were united after 20 
years in the front seat of a 1939 
automobile at the Plymouth pre- 
view in the Hotel Astor in New 
York this week. 

The men were Fred C. Noble 
of Stamford, Conn., and William 
J. Punch, automobile editor of 
the Brooklyn Daily Eagle, who 
first met in 1917 at Fort Totten, 
New York. Both were rookies 
in the 58th Artillery. Later they 
went overseas together with the 
same outfit and spent 13 months 
in France. 

After the war they parted and 
hadn’t seen each other since, un- 
til this week. Punch was be- 
hind the wheel of a 1939 Ply- 
mouth sedan. Dealers at the 
Hotel Astor were crowding 
around. One dealer got in the 
front seat next to Punch. He 
took one look and let out a 
whoop: 

“Why it’s Bill Punch!” 

“Fred Noble!” 








Clevenger Firm Buys 
New Mexico Company 


PUEBLO, Colo.—The Cleven- 
ger Auto Co. (Chrysler-Plym- 
outh) here is now one of the 
largest automobile distributing 
firms in the west. During the 
past week a transaction, involv- 
ing approximately $500,000, was 
completed by the firm when it 
purchased the A. B. Poe Motor 
Co., at Albuquerque, N. M., 
which for years has been one of 
the largest automobile distribu- 
tors in that part of the country. 

With completion of the deal, 
Mac Clevenger, head of the firm, 
reported that his company now 
has distributing outlets in 57 
cities and towns in Colorado and 
New Mexico. Roy McGuire will 
have charge of retail sales at 
Albuquerque while George K. 
Converse, who formerly operated 
an automobile agency in Pueblo, 
will have charge of the whole- 
sale division. 


Battery Makers to Hold 
Convention in Chicago 


CHICAGO. — The fourteenth 
annual convention of the Na- 
tional Battery Manufacturers 
Assn. is scheduled to be held at 
the Sherman Hotel here Oct. 27- 
28. 

A large attendance is 
pected at the 
session. 
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National Truck 
Show Space Is 
Virtually Sold 


NEW YORK.—Although the 
opening day of the fifth annual 
National Motor Truck Show, set 
for New York Port of Authority 
Building Nov. 11-17, is still more 
than two months off, only about 
25 per cent of the available ex- 
hibition space remains unsold, 
according to J. F. Winchester, 
president of the National Motor 
Truck Show. 

The show this year will coin- 
cide with the annual passenger 
car exhibition at Grand Central 
Palace, and is expected to ex- 
ceed previous records for at- 
tendance, interest and scope of 
new models in trucks and the 
latest in maintenance and op- 
erating equipment. 

To be held this year in the 
giant Commerce Hall in the 
Port of Authority Building, the 
truck show will cover an area 
of 160,000 square feet with 98,- 
000 square feet devoted exclu- 
sively to exhibits. To date, ap- 
proximately 75,000 square feet of 
space have been contracted for 
by more than 50 of America’s 
manufacturers of trucks, equip- 
ment and accessories. 


Coast Industry 
Being Surveyed 


SAN FRANCISCO.—What was 
termed recently by Norman J. 
Silberling, professor of business 
research, at the annual confer- 
ence of western commercial and 
trade executives at Leland Stan- 
ford University, as “the most 
important industrial survey be- 
ing made in the United States 
at the present time,” is the 
unique project of making an 
industrial survey of the eleven 
western states. 

The survey and report will be 
made by the Industrial West, 
Inc., a non-profit, co-operative 
organization of western business 
leaders, working with the Cali- 
fornia State Exposition Com- 
mission and the Golden Gate 
International Exposition officials 
at San Francisco. 

Data on the west’s raw re- 
sources, transportation, power, 
markets and industrial possibili- 
ties will be shown upon a giant 
topographical relief map, built 
to a scale of an inch to the mile, 
to be shown to millions of vis- 
itors to the exposition. 





To feel the pulse of the industry 
consistent reading of Automotive 


News is a necessity. 

































Cars Are Ordered 
Ahead Several Years 


LANSING. — “Long dis- 
tance” orders for cars one 
and two years in advance 
of their production are fre- 
quently received by the 
Oldsmobile retail organi- 
zation, acccording to D. E. 
Ralston, general sales 
manager. 


“The other day we de- 
livered an Oldsmobile Eight 
to a mining engineer who 
had just returned from a 
two-year stay in South 
America,” Ralston _ said. 
“The order had been on 
our books since 1936 and 
carried a credit for the 
value of a car whicch the 
engineer had turned in at 
that time. 


“One of our West Coast 
dealers recently received an 
order for a 1940 model 
Oldsmobile from a man 
who had signed up for a 
two-year ‘hitch’ in the 
navy. He turned in a $400 
used car, explaining that 
he wanted to have a new 
Oldsmobile delivered to 
him apon his discharge.. 








MESSMATES AT THE BARBECUE given annually. at the home of J. J. 
Jacobs, Buick Cadillac dealer of Sacramento, are (left to right) Congress- 


man Frank H. Buck, Vacaville, Calif., 


Frank F. Merriam. 


Jacobs, and California’s governor, 





New Continuous Strip 


Mill 


Completed by Inland Steel 





CHICAGO.—Inland Steel Co. 
has just completed at Indiana 
Harbor, the building of another 
continuous strip mill, with a 
rated capacity of 45,000 tons per 
month. It increases the company’s 
sheet and strip capacity by about 
one third. 

The new mill, however, is but 
the finishing touch to the build- 
ing of a new flat rolled steel 
plant, which Inland began back 
in 1932 with the construction of 
a 76-inch continuous strip mill. 

Within the past two years 59 
new coke ovens, a new blast 
furnace, five new open hearths, 
and a new 46-inch blooming mill 
with nine new circular soaking 
pits have gone into the building 
of this plant, which now has a 
capacity for producing 1,100,000 
tons of sheets and strip per year. 

Having been built largely up- 
on new land and unhampered in 
space arrangement, the new 
plant follows a distinctly modern 
scheme, and has been charac- 
terized as “magnificently direct 
in process and physical layout.” 


The plant itself is L-shaped, 
with blast furnaces, coke ovens 
and open hearths forming the 
vertical line and rolling and fin- 
ishing mills forming the base of 
the a". 

Increased demand for fiat 
rolled steel has been by far the 


Graham Plans 
Tractor Showing 


DETROIT. — Graham-Bradley 
tractors will be seen at eight 
important state fairs during the 
next few weeks as the result of 
a cooperative program between 
Sears, Roebuck & Co., and the 
Graham factory. 


E. J. Harrington, sales man- 
ager of the tractor division at 
the factory, is assigning Graham 
men to attend the fairs, at which 
Sears has arranged exhibits. 
The factory is also supplying a 
cut-away motor and transmis- 
sion, and a display of parts. A 
feature of the exhibit will be 
a demonstration of the Graham- 
Bradley hydraulic lift, which 
permits raising or lowering of 
plows and other implements. 
Sears will also have on display 
a complete line of David Brad- 
ley farm implements. 


The fairs in which space has 
been engaged include Illinois, at 
Springfield; Iowa at Des Moines; 
Ohio at Columbus; Indiana at 
Indianapolis; Kansas at Hutchin- 
son; Oklahoma at Oklahoma 
City; Texas at Dallas, and Ne- 
braska at Lincoln. 





Roberts Moves Up 


CHICAGO.—Joseph K. Roberts, as- 
sistant to Bruce K. Brown, general 
manager of research and develop- 
ment of Standard Oil Co. of Indiana, 
has been promoted to director of 
research, according to President Ed- 
ward G. Seubert. 
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most outstanding development in 
steel markets for the past dec- 
ade. Largest single buyer of 
sheets and strip has been the 
automotive industry. Applica- 
tions, however, have been grow- 
ing in metal furniture, building, 
welded construction of machin- 
ery involving plates and sheets. 
the making of packages in sizes 
and shapes. 

Since the early twenties the 
importance of flat rolled s.eel 
has increased from less than a 
fourth of the industry’s total 
output to approximately one 
half. 

Inland’s new 44-inch mill ef- 
fectively dramatizes the striking 
technical progress that has been 
made in producing sheets and 
strip. A strip of steel a mile 
long and a yard wide can be 
rolled in about 2% minutes. Its 
amazing top operating speed is 
2,200 feet of steel per minute. 
wound up tightly in coils that 
retain their heat, hence prevent 
stresses that could result from 
too rapid cooling from the edges. 
Sheets also may be cut to length 
at the end of the mill by a fly- 
ing sheer which is synchronized 
with operating speed. As com- 
pared with this speed, Inland’s 
76-inch mill which rolls sheets 
and plates up to two yards wide. 
has a top speed of about 1,380 
feet per minute. Its rated ca- 
pacity is 50,000 tons per month. 

This tendency toward special 
sheet requirements has also ad- 
vanced rapidly in recent years. 
and is illustrated by the interest- 
ing fact that despite all labor 
saving equipment that the stee! 
industry has been installing, it 
now takes 33 man-hours to pro- 
duce a ton of highly finished 
sheets as compared with 30 
hours in 1929. The answer is 
that the sheets are better and 
are made in a wider variety of 
characteristics for special pur- 
poses than was the case a few 
years ago. 

In terms of automobile fenders 
for example, today’s deep-formed 
fenders could not have been 
made from the steel available in 
the early twenties. In those days, 
even with simpler designs it 
was necessary to use two p‘eces 
of steel to make a fender. Then 
it was necessary to give each 
fender two priming coats and at 
least two finishing coats with 
two or three polishing operations. 
Today the forming qualities and 
finishes of steel received from 
the mill are such that a single 
priming coat and a single finish- 


ing coat complete the job in the 
automobile plant. 


Greater Speed Urged 


TRENTON, N. J.—Increase of New 
Jersey's legal automobile speed limit 
from 40 to 45 miles an hour, in se- 
lected sections of open country 
highways, will be recommended to 
the Governor's Safety Conference by 
a sub-committee named to consider 
street and highway safety. 



















axes Leap 700% in 15 Years 


Levy on Highway Users 
Hits $1,377,148,000 in °36 





WASHINGTON. — Special 
motor vehicle taxes paid by 
highway users have increased 
more than 700 per cent in 15 
years, with the result that the 
total of such payments exceed- 
ed the amount of money spent 
for all state and county high- 
ways, including connecting 
streets through cities and towns. 

This is revealed in a study is- 
‘ued by the National Highway 
Users Conference under author- 
ship of John E. Walker, former 
‘pecial assistant on taxation to 
the secretary of the treasury. 


The study shows the average 
per-vehicle payment of special 
motor taxes jumped from $12.22 
in 1921 to $48.15 in 1936, the 
most recent year for which 
official figures are available. The 
average special taxes paid by 
the various classes of motor ve- 
hicles were: passenger cars, 
$38.78; privately-owned and op- 
erated trucks, $80.83; contract 
carrier trucks, $161.66; common 
carrier trucks, $242.49, and com- 
mon carrier buses, $785.22. 


The total amount collected 
from highway users in special 
taxes during 1936 was $1,377,- 
148,000. Of this sum, $1,066,- 
340,000 was paid to the state 
‘n registration fees, gasoline 
taxes and motor carrier taxes: 
$18,400,000 to counties and 
municipalities in fees and taxes, 
and $292,408,000 to the federal 
government in excise’ taxes, 
which included the one-cent tax 
on gasoline. In addition to 
these special taxes, motor ve- 
hicle owners pa‘d general taxes 


N. J. Diversion 
Is Assailed by 
Highway Head 


TRENTON, N. J.—New Jer- 
sey’s highway fund diversions 
were assailled this week by 
State Highway Commissioner E. 
Donald Sterner. who asserted 
“we are paying in lives lost and 
serious injuries to others many 
times the cost of an adequate 
safety program.” 


Sterner has submitted to Gov- 
ernor Moore recommendations 
for a sixty-million-dollar high- 
way construction program, 
which would be carried into ef- 
fect if contemplated plans ma- 
terialize for a huge’ state bond 
‘ssue to finance state-federal 
work relief projects. But at 
vresent highway fund diversions 
are meeting the cost of direct 
unemployment relief. 


Acting upon the orders of 
Gov. Moore, State Treasurer 
Albright in recent weeks has 
“borrowed” $3,000,000 from 
highway funds for relief financ- 
ing purposes and has authority 
to continue such further diver- 
sions as need demands. Total 
past diversions of New Jersey 
motorists’ tax receipts to unre- 
lated uses have exceeded $80,- 
000,000. 








Canadian Output Hits 
38 Low Point in Jul) 


MONTREAL. — Production of 
automobiles in Canada reached 
a low for the year in July, ac- 
cording to the Dominion Bureau 
of Statistics. The total was 9,007 
units, compared with 14,732 in 
June and 17,941 in July a year 
ago. 

Passenger car output for the 
month was reported at 5,273 
units and commercial vehicles 
3,734. Of the total, 2,095 pas- 
senger cars and 2,019 trucks were 

made for sale in Canada, with 
the balance being intended for 
export. 





To feel the pulse of the indvustry. 
consistent reading of Automotive 
News is a necessity 


including $41,485,000 in persona) 
property taxes on their vehicles. 

State and county highway ex- 
penditures for 1936 totalled $1,- 
371,234,000, of which $696,433,- 
000 was for construction, $469,~ 
202,000 for maintenance, $82,- 
134,000 for miscellaneous pur- 
poses, $7,003,000 for equipment 
and machinery, and $116,462,000 
for interest on bonds. These ex- 
penditures did not include 
monies spent by WPA and other 
agencies for relief work on local 
roads. 

General property taxes for 
state highways decreased 96 per 
cent during that period, while 
funds available for state high- 
ways increased 170 per cent and 
the number of states levying 
property taxes or drawing upon 
general funds to build state 
highways dropped from 36 to 11. 

Walker’s study, published by 
the Conference under the title 
“Highway Tax Costs,” is one of 
a series undertaken by him to 
bring to light the pertinent facts 
bearing upon expenditures for 
highway purposes and_ special 
taxes paid by highway users. 


Hufstader Sees 
Buick Sales Up 
12-154 in 1939 


F LIN T.— Predicting an in- 
crease of 12% to 15 per cent in 
sales during the 1939 model 
year over 1938, 
WwW. fF. Beate 
stader, Buick 
sales managey, 
this week an- 
nounced that 
the company 
had scheduled 
production 
of 55,000 units 
between now 
and Nov. 30. 
Buick got into 
production two 
weeks ago 
turning out 720 units the first 
week and 1,500 for the week 
just closed. 

Hufstader said that Buick had 
set its 1939 quota at 200,000 
units against 158,000 in 1938. 

“We are backing our optimism 
with orders,” he said, “and al- 
ready have placed committ- 
ments for 35,000 tons of steel. 
Our used car situation is very 
favorable with filed stocks not 
in excess of 26,000 units. Our 
new car inventory with dealers 
is at the lowest point in years. 
A general improvement in busi 
ness which we feel assured will 
develop this fall gives us reason 
to believe that our 1939 model 
sales will run 12% to 15 per 
cent above those of the model 
season just closing.” 


WHOLESALE 
MAN 


AVAILABLE 


Capable, intelligent, consci- 
entious worker. Four years 
with GMAC, six with Olds, 
four with Buick. Recently 
described as best territory- 
development man in_ the 
South. Exceptionally good 
open-point work and _ sales 
promotion. Age 36, married. 
Will come to any point for 
interview at own expense. 
Reply Box 174, Automotive 
News, 527 New Center Bldg., 
Detroit, Mich. 











W. F. Hufstader 
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“Look, Sarge! It's the Same One I Had Back in Brooklyn in 1909!" 


Make way for the mighty Sheikh . . . his proud badge of royalty is 


an American car. It doesn’t matter that it is a discarded jallopy! 
Harun Al Bedsheet will run it until it crumbles like the One Horse 
Shay. For—Saudi Arabia, the home of this Sheikh contains 3,000- 
000 people—and 775 motor cars! Or one for every 3,871 people! 


Compare that with this country where there is a car for every 
five people—almost one to a family! And there are very few Amer- 
icans who would be content with the ‘‘jitterbug’’ the Sheikh so 
proudly drives. 


Okay America! Keep that ‘‘divine discontent’’ which makes us 
discard outmoded things . . . it’s one of the reasons why this 
country owns 70% of the world’s passenger cars. It's one of the 


reasons why this country is the richest on earth! 


Soon—in a hundred thousand neighborhoods, the 1939 models 


COLLIER 


will be gleaming in showrooms. Offering new style, new perform- 
ance records, these cars represent the automotive industry's great- 


est values. 


Soon, too, a parade of printed show windows will march through 
the pages of this magazine; progressive manufacturers know that 
the 2,650,000 families who read Collier's are active, enterprising 
Americans with a zest for new things proven by their readership 


of this active magazine. 


So—visit your neighborhood auto dealers, take in the big shows 
that will be held in twenty-one cities in November. Trade in that 
old bus and let the Sheikhs have something swell with which to 
court some new wives. You'll get the biggest ‘‘buys’’ ever offered 
in the history of the automobile industry. And perhaps Harun Al 
Bedsheet will send you his blessings! 


i 
G * The Active Market 
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Performance—with New Economy...Perfecimo 


...[mproved Airplane-type Shock Absorberw ’ 





BEAUTIFUL NEW DISTINCTIVE STYLING 





Een eet TOE ERTTT i 
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SO BEAUTIFUL you won’t believe it’s a low-priced car...the hood is much longer 
... fenders are broader and deeper, with built-in headlamps. It’s an all-steel 
body...completely rust-proofed, to preserve that glamorous new beauty. 





TWO EXCITING NEW MODELS 
ARE NOW ON DISPLAY. NEW 
“ROADKING” AND NEW “DE LUXE” 





OW READY for you to see, the 
N most sensational new cars the 
low-price field has ever known...the 
brilliant new 1939 Plymouths! 

Biggest surprise is Plymouth’s 
magnificent new styling—sweeping 
modern lines...amazing extra room 
.-- luxurious new upholstery. 

And the 1939 Plymouth has a new 
ride that will astonish everybody! 

Withnew Amola Steel Coil Springs, 
the big new Plymouth gives you an 
amazingly smooth, soft ride on even 
the roughest roads. And Plymouth’s 


2 RMR aren 






NEW “SAFETY SIGNAL” Speedometer. Up 
to 30 miles an hour the light shows 
zreen...30 to 50 m.p.h., amber...and 
over 50 m.p.h., a warning red. 


—_— = 


new True-Steady Steering gives you 
a new driving “‘feel.”’ Steering effort 
is reduced 15%. 

You'll get a new thrill from Plym- 
outh’s new High-Torque engine per- 
formance. Yet the 1939 Plymouth is 
still more economical in every way... 
it’s “the car that stands up best!” 

Look at the great 1939 Plymouth, 
and you'll agree —it’s the biggest, 
most sensational “value package” 
ever offered in the lowest-price field! 
PLtymoutH Division or CHRYSLER 
CorPoraTION, Detroit, Michigan. 


lS GE Se at 
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NEW INTERIOR COMFORT in all weather! 
New Wet-Weather Ventilation—stand- 
ard on De Luxe models—provides fresh 
air, regardless of rain or snow. 








San 


en oti 
ep ar 
THE GLAMOROUS NEW 1939 PLYMOUTH! It is brilliantly new in styling, new in cotw in 


easier-acting hydraulic brakes. Relax in the restful quiet of Plymouth’s “‘radio studd-pr 


PLYMOUTH I 
GREAT CI 













AUTOMOTIVE NEW 


(NEW 1959 PLYMOUTH 


-»l| New Luxury inside and out...Longer Wheelbase—now 114 inches... New High-Torque Engine 
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‘ectmote Control Shifting... New All-Silent Auto-Mesh Transmission...New Amola Steel Coil Springs 
berw True-Steady Steering... New “Safety Signal” Speedometer... A Sensational New Ride! 


SHIFT THIS EASIER WAY 








PERFECTED Remote Control Gear Shifting 

—with All-Silent Auto-Mesh Transmission 

—standard equipment on De Luxe models. 
Thereis nothing new tolearn...itis much 
easier to operate than a shift lever in the 
floor, and far more convenient. 





NEW RIDING COMFORT 


"So Pad 
it 






THE FINEST front springing design in the in- 
dustry gives Plymouth its wonderful new 
ride...new Amola Steel Coil Springs plus 
Airplane-ty pe Shock Absorbers. Amola 
Steel is the new marvel in metallurgy! 





n co&W in safety, new in economy. Experience the new smoothness of its improvedFloating Power engine mountings, its 
stu@d-proofing. This great new car is now on display at your nearby Plymouth dealer. See it today! 


The new Plymouth’s low price and easy 
> ; terms make it exceptionally easy t wn. 
LD I RICED WITH Saas fovnnadegibogee ssabiahls sie a 
THE LOWEST large proportion of Plymouth’s low de- 
Vv) 


livered price... the balance in surprisingly 


Y ee low monthly instalments. See your nearby 
Plymouth dealer today. 
7 Y r : ' 

k AS Y TO B UY TUNE IN MAJOR BOWES’ AMATEUR HOUR,C.B.S. 

SA: NETWORK, THURSDAYS, 9 TO 10 P.M.,E.D.S.T. 
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for Dealers! 





Plymouth Service 
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135 Field Men Receive 
Thorough 10-Day Training}; 





By Howard E. Hallas 
Associate Editor, AN 


DETROIT.—In a move design- 
ed to have dealers and their 
service personnel thoroughly 
acquainted with the mechanical 
changes in the 1939 Plymouth 
automobile at the time these new 
cars were announced, the Chrys- 
ler Motors Service Division last 
week concluded a ten-day ser- 
vice training school for its ser- 
vice field men. 


The school, part of the pro- 
gram of technical education de- 
veloped by T. W. Moss, general 
service manager Plymouth, 
Dodge, De Soto, Chrysler, was 
attended by about 135 service 
men, including all regional ser- 
vice managers, district service 
representatives, Canadian  ser- 
vice representatives, Chrysler 





Quaint Quirks 
That Build 
Business 


The Walton Motor Co. (Ford- 
Lincoln-Zephyr), Cheyenne, 
Wyo., has discovered a _ silver 
lining to the repossession cloud. 
When a repossessed car has a 
radio, that accessory is taken 
out, touched up and put in good 
running order if need be, and 
sold as a used radio. The com- 
pany has realized considerable 
ready cash sales since the idea 
was adopted and the radios sold 
for $15 and up, according to 
their condition. 

* 








Conducting monthly sales 
drives is a fixed policy of S L. 
Savidge Co. (Dodge-Plymouth 
distributors), Seattle. Sales idea 
now tacked onto the used cars 
is a “$50” bill, along with the 
regular selling price of the car. 
There is the notation: “This bill 
is worth $50 in cash if you buy 
this car. The cashier will pay you 
in cash.” 

” . zz 

“Think Before You Answer 
It”, is the sign on a card directly 
behind the telephone in an Ok- 
lahoma City dealer’s business 
office. ‘Maybe that’s a customer 
on the line. Depend on it—who- 
ever it is, he or she is not call- 
ing for fun. Don’t snatch up 
the receiver and yell HELLO. 
Lift it off and identify yourself, 
find out who you are talking to, 
listen to what they have to say 
and give your answers and sug- 
gestions clearly, completely and 
promptly.” 





Sales Division branch service 
managers and_ representatives, 
and several export service repre- 
sentatives. 

Supervised by J. W. Alex- 
ander, technical manager of 
Chrysler Motors Service Di- 
vision, the school opened daily 
with a one hour lecture on vari- 
ous mechanical features. Those 
in attendance were then as- 
signed to groups of approximate- 
ly ten men, each in charge of a 
leader, and spent the balance of 
each day at work-benches actu- 
ally disassembling and assemb- 
ling mechanical units of the au- 
tomobfie. Specially trained in- 
structors moved from group to 
group explaining mechanical 
changes and adjustments on the 
Plymouth, Dodge, De Soto and 
Chrysler 1939 cars. 

The mechanical units set up 
for disassembling and assemb- 
ling during the school included 
the front end, steering mechan- 
ism, springs, shock absorbers, 
engine, carburetor, fuel pump, 
the entire electric system, trans- 
mission, clutch, brakes, water 
pump, rear axle, body, and 
overdrive. 

In addition to lectures on the 
mechanical units set up for group 
instruction, lectures were also 
given on the complete chassis, the 
application and care of finishes, 
industrial engines and the new 
“super-finish” process. 

At the close of each day, those 
in attendance were again as- 
sembled, questions on the units 
worked on during the days asked 
by individuals, and answered in 
detail by the instructors. 


Tests Uncover 
Wis. Car Defects 


MADISON, Wis. — Defective 
brakes and faulty rear lights 
were the most common short- 
comings of automobiles which 





were inspected in the safety 
lanes conducted in June and 
July in various. sections of 


Wisconsin under the joint au- 
spices of automobile dealers and 
safety councils in co-operation 
with the Wisconsin Automotive 
Trades’ Assn. and the state high- 
way commission. 

Each motorist taking the test 
was given a card showing the 
results so that defects could be 
corrected. Traffic officers and 
mechanics assisted in the inspec- 
tions. The tests revealed that 
old automobiles can be kept in 
good adjustment, if their own- 
ers will take the trouble to have 
them checked regularly. 


Keep Customers Satisfied, 
Successful Dealer Advises 





Special to Automotive News 
SALINA, Kan.—A dealer who 
can hold sales of his line of cars 
to third or fourth place year 
after year, while the same line 
nationally is registering in 
eighth to tenth place, must 
“have something on the ball.” 
The Roy M. Heath Co. here 
has been performing that feat 
for Hudson-Terraplane, and 
Heath says the main consider- 
ation in getting the business is 
keeping the customer satisfied. 
A significant fact back of the 
company’s outstanding record is 
the fact that Heath ranks “tops” 
in his part of Kansas. He has 
always made it his business rule 
No. 1 to keep his customers 
satisfied. He backs this rule up 


with one of the best service 
departments in Kansas and 
plenty of hard work. 


“There are always prospects 
for sales if one looks for them 
hard enough.” Heath declared, 
“and our salesmen really get out 
and work on these prospects. | 
Our salesmen are hired on a 
basis of sales ability, and our 
dealers out over the state are 
selected on the same basis. A‘ 
vital factor in maintaining repu- | 
tation has been a modern, well- 
equipped and expertly manned 
service department, along with a| 
very well-stocked parts room. ”| 





To feel the pulse of the industry, 
consistent reading of Automotive 
News is a necessity 





AT CHRYSLER MOTORS Service 
field men, held in Detroit the past 
ture on the 1939 motor. 








Division’s training school for service 
10 days. 


engine, carburetor and electrical paraphernalia on the new models. Bottom 
photo shows other field men getting instructions on other phases of the cars. 


Let’s Run 


Editor’s Note: This week 
Automotive News continues 
on the subject of contest 


themes, which have been used 
successfully, and includes 
many new themes which are 
suggested for consideration by 
the merchandise prize contest 
user. 


Highly successful was a 
Sweepstakes Campaign built 
around the Indianapolis Speed- 
way Classic—a natural for an 
automotive: firm, whose engi- 
neering advancements have con- 
tributed much to racing car de- 
velopment. 

Salesmen were awarded a 
generous number of prize points 
for both new and used car sales, 
and the contest promotional ma- 
terial was packed with the at- 
mosphere and excitement of the 
brick oval. Salesmen were en- 
couraged to emulate the stamina 
and determination of the speed 
kings, and advanced both in lo- 
cal and national competition as 
their sales increased. Mailings 
were supplemented with bul- 
letins showing pictures and list- 
ing standings of lap leaders, 
during the various stages of the 
contest. 

The campaign differed, how- 
ever, from the “winners take 
all” type of contest, in that win- 
ning salesmen were not required 
to beat out the topnotchers. Ev- 
ery man knew that his individ- 
ual sales efforts would be amply 
rewarded, regardless of his final 
standings in the race. Every 
man could select his own mer- 
‘chandise prize from a choice of 
hundreds offered and pace him- 
self throughout the contest to 
win. Mythically, he was racing 
with his own past record—try- 
ing to beat the worst competitor | 
any man has in the race of life 
—himself. 

To top it off, this firm used a 
very intriguing slogan: “You| 
Can’t Lose”, and the chance of 


a Contest 


being a winner was so great that 
the slogan was literally true. So 
interesting and satisfactory were 
the results that two more con- 
tests using the same theme were 
used within the short period of 
the following six months. 
* Ba 





The following lists but a few 
of the themes which have been 
used successfully and, to those 
who are interested in promoting 
a contest of their own, Auto- 
motive News will gladly furnish 
them details for any of these 
themes: 

Be Your Own Santa Claus, 
Jingle Bells, Builders, March 
Ahead in March; Cash or Carry 
(Cash) in the bank, (Carry) 
used cars or receivables; Treas- 
ure Hunt, Golden Harvest, The 
Heat’s On, Clean Sweep, Roll 
out the Old, Grubstakes, Big 
Winter Hunt, ’Round the World 
Flight, Hit Parade, Black Gold 
Rush (For dealers in territories 
where oil is “King”’), Switch 
Parade, Prospectors, Quota Bus- 
ters, Roll "Em and Reap, Let’s 
Go in 1939, Gold Rush, Gold 
Dig, Sales Boosters, Pace Mak- 
ers Campaign, Barrel of Fun, 
Beat Your Own Record, Bring 
"Em Back Alive, Full Steam 
Ahead, Back in the Money, Hit 
the Line, Popularity Contest, 
Sales Derby, Parade of Progress, 
Leadership, The Sky’s the Limit, 
Slugfest, 300 to One, Big Push, 
It’s a Natural, Non-Stop Sales 
Flight, Clean Up Campaign, 
Plum Pickers. 

In planning a _ contest the 
merchandise prizes to be offered 
should be the first consideration. 
No contest should be expected 
to carry on the strength of the 
theme alone. The basis of 
awards, 
of a contest, deserve utmost con- 
sideration. 


In next week’s issue Auto- 
motive News will discuss rules, 
point basis, eligibility, etc. 





Top photo, during a lec- 
Second from top, field men studying the brakes, 


as defined in the rules | 
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for Dealers! 


—more $ 
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School Precedes ’39 Showing 


(| 

















Plymc 
Sales Efforts has 
valve: 
On School Cars mnt 
ing Results “- 
Bring Results na 
Ind., 
CHEYENNE, Wyo.—Sales ef- and s 
fort, concentrated on cars for factur 
the school boy and girl, has) other 
brought good returns for dealers) machi 
here. The Duggan Motor Co.’ trans! 
(Hudson-Terraplane) has found nati, 
it pays to advertise school spe- spent 
T | cials in the Cheyenne high new 
school paper, pointing out the Plym 
advantage to parents in buying and | 
a substantial used car for school, sands 
| use in order to save wear and joo}s5 
F | tear on the family car. and 
| W. E. Dinneen, Inc. (De Soto fam. 
'and Plymouth), used the ap- Otl 
proach of school days to adver- New 
tise and stimulate service de- in on 
partment business last fall, and mode 
will repeat again this year. whicl 
F. S. Knox, who now is a) men 
dealer at Fort Collins, Colo., got’ other 
good results last fall in Chey- other 
enne by displaying medium-low chan; 
priced cars as “school specials”, speci 
and having the salesmen Con- fom 
centrate on parents who had and 
| children in high school or going fashi 
away to college. The fact that desig 
the state university is only 40 At 
miles from Cheyenne, made a oul 
good point for the salesmen. co 
torie 
rni 
Carboloy School % 
rubb 
To Be Resumed ™ 
' for 
DETROIT. — Carboloy brin 
“Schools”, conducted by Carbo- Pitts 
loy Co. for users and prospective rict 
users of cemented carbides dur- raw 
ing the past year, will be con- Colu 
tinued this fall following a sum- Tole 
mer recess, it is announced. equi 
More than 5,000 management tile 
executives, production executives ics; 
and operators in the metal work- axle 
ing field have attended this free tion: 
instruction course since its in- num 
ception in 1937. raw 
scansinntnininmcnainas part 
William Ogg Fitzgerald's famous W 
cartoons appear exclusively in Auto- ann 
motive News. this 
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“HARD NUTS” 
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“HAMMERENCH” SPINS 'EM OF whe 
arri 

For the many places where heavy; 193: 
bolts and nuts are used as fasten: 
ings, The Independent Pneumatic , 1 
Tool Company, Chicago, has de ‘air 
veloped a rugged and powerfu &an 
tool called the “Thor Hammer- lar 
ench”. On big fastenings whict Col 
must stay tight under all condi- Of t 
tions, this stout tool applies rapi¢ Uni 
hammer blows that spin the nut Jun 
on its bolt. When the nut settles Pro 
home, these hammer blows seat it lit 
safely and permanently. This too Ohi 
must be extremely rugged to take Sta 
such constant punishment. For pre 
safety and long service, every im- Of | 
portant part of the “Thor Ham: 7 
merench” is made from Nické) hay 
alloy steel, suitably heat treate life 
to develop higher properties. US‘ the 
of Nickel alloy steels assure! car 
long life and ruggedness for tht . 
tool. Nickel alloy steels reduct 
weight becaust 6, 

of their plus’ 44) 

strength. dis 

THE car 

INTERNATIONAL = °° 

NICKEL COMPAN! he 
INC. NewYork.N.Y tic 
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}- Industrial Spending Swings Up as Plants Resume 
— Retooling Outlay of Models . 


Heaviest in Many Years 
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(Continued from Page 1) 
Plymouth, for instance, already 
has ordered 200,000 engine 
valves for delivery early this 
month. Just launching this one 
model alone forced the Chrysler 
Corp. into a million-dollar retool- 
ing program at New Castle, 
Ind., where Plymouth springs 
and suspension parts are manu- 
factured. At Kokomo, Ind. an- 
other half million was spent for 
machines for gearshift and 
transmission parts. At Cincin- 
nati, additional thousands were 
spent in retooling to build the 
new headlamps _ featured on 
Plymouth cars. At Milwaukee 
and Cleveland additional thou- 
sands were spent for dies and 
tools for producing the longer 
and sturdier new Plymouth 
frames. 

Other expenditures include: 
New million-dollar paint set-up 
in one body plant making coupe 
models. New $6,000,000 factory, 
which can employ up to 1,500 
men on body mouldings and 
other internal body parts. An- 
other half-million in required 
changes at the forge plant where 
special Amola_ steel is _ first 
formed into Plymouth springs, | 
and at fabric shops that are 
fashioning new 1939 upholstery 
designs. 

At Dayton, Akron, Cleveland 
and Springfield similar changes | 
have been made at rubber fac-, 
tories and parts plants now) 
turning out windshield seals and} 
door seals, and newly-developed | 
rubber parts. 


Besides these, preparations 





' for new Plymouth production 
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bring revived activity in the! 
Pittsburgh and Youngstown dist- | 
rict for automotive steel and_/| 
raw materials: Indianapolis and_/| 
Columbus for rough castings; | 
Toledo and Monroe for electrical | 
equipment: New England tex- 
tile plants for upholstery fab- 
rics; Syracuse (N. Y.) for rear} 
axle parts, and many other sec-| 
tions of the country for alumi-| 
num, chemicals, paint and other | 
raw materials or semi-finished | 
parts. | 

While other plants have not | 
announced their expenditures | 
this year, K. T. Keller, Chrysler | 


Buick to Unveil 
°39 Cars Before 


College Students 


FLINT. — The Buick manage-| 
ment will take into its confi- | 
dence leaders of campus life in| 
more than a score of colleges) 
when a special group of students | 
arrive in Flint next Friday for | 
an advance inspection of the 
1939 line of Buick cars. 


| 
In the group will be the cap-| 
| 





tain of the University of Michi- 
gan football team, the most popu- 
lar student of William and Mary | 
College, Notre Dame’s president | 
of the senior class, Northwestern | 
University’s May Queen, the| 
Junior class president and junior | 
prom queen of the University of | 
Illinois, junior class president of | 
Ohio State University, Michigan | 
State College’s student council | 
President, and the beauty queen | 
of the Big Ten colleges. 

These and other students who) 
have won distinction in campus 
life will be guests of Buick at 
the special preview of the new | 
cars. 
According to W. F. Hufstader, | 
Buick general sales manager, in- | 
terest of modern youth in motor 
cars, particularly the interest 
displayed by undergraduates in 
car design, prompted the invita- 
tion to campus leaders to in- 





spect the new Buick line, which 
he said offers pronounced style | 
changes for next year, in addi-| 


tion to marked advances in en- | 


gineering and construction. 


president stated that his cor- 
poration had spent more than 
$15,000,000 this year for retool- 
ing alone. 

Coupled with these optimistic 
reports from Detroit is the word 
from Washington that despite 
the war scare other indicators 
point te a general uptrend in 
business as a whole. 

For example, President Roose- 
velt received a report from the 
Social Security Board which at- 
tributed the first marked drop 
in unemployment compensation 
payments and applications to 
better industrial and _ business 
conditions. The extent of this 
improvement may be gauged by 
two very significant figures. 
Payments in July were $36,665,- 
000. In January they reached a 


; total of $216,000,000. 


Steel operations have been 
expanding rather steadily for 











several weeks, reports to Wash- 
ington show. And such corpora- 
tion earnings estimates as have 
been available clearly support 
other indices pointing to a ris- 
ing tide of business activity. 
An accepted, and proved, in- 
dex of economic conditions is to 
be found in travel volume. This 
week both the American Auto- 
mobile Assn. and the Keystone 
Automobile club reported that 
over-Labor-Day touring will be 
on a scale closely comparable to 
last year’s record volume. This 
would not have been believed 
possible earlier this year; yet 
the trend has reversed itself so 
emphatically in the last six 
weeks that it would not be sur- 
prising if the volume ran even 
with that of 1937 at this season. 
Railroad car loadings, a ba- 
sic index, now are running sub- 
stantially ahead of any period 
of the current year. Also, Au- 
gust construction awards, ac- 
cording to advices reaching 
Washington, were above July 
and greater than in any Au- 


gust for the last eight years. 
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Capacity Enrollment Seen 
For Chevrolet ‘Sons’ School 





DETROIT.—A capacity enroll- 
ment of 30 students, three of 
them from foreign lands, is as- 
sured for the third School of 
Modern Merchandising and 
Management for Sons of Chevro- 
let Dealers, which opens here 
Sept. 12. T. O. McLaughlin, di- 
rector of the school, which W. E. 
Holler, general sales manager, 
founded in connection with his 
Quality Dealer program, made 
the announcement Friday. 

McLaughlin has just returned 
‘rom a tour of the United States 
during which he held 12 ban- 
quet meetings with graduates of 
the two previous courses, setting 
up the necleus of a permanent 
alumni body. In the course of 
the trip, he interviewed many 
prospective students, from which 


z7 of the 30 enrollees for the ap- 































, 
. 


proaching 
picked. 

The other three, representing 
foreign countries, were selected 
through collaboration with GM 
export Division. One of them 
comes from New Zealand, 10,000 
miles away, one from South Af- 
rica, and the third from Alberta. 

“The enrollment for the school 
opening Sept. 12 is the heaviest 
we have ever had,” said Mc- 
Laughlin. “It is the peak num- 
ber that can be accommodated at 
one time, since the effectiveness 
of the course depends on. giv- 
ing the student a great deal of 
individual attention. As it is, 
the course has been lengthened 
from seven weeks to eight, and 
so broad is the field covered 
that strict adherence to schedule 
will be needed to finish on 
time.” 


session have been 


THATS 
THE KIND OF 
COOPERATION (LIKE! 
LOCAL NEWSPAPER 
ADVERTISING/ 


balNAls 









Spl 


/ 






ASK YOUR JOBBER about the new Nor’way Anti-Freeze 
Promotion Program. It includes: Practical Sales Helps— 


Exclusive Service Aids —Local Newspaper Advertising. 


(COMMERCIAL SOLVENTS (ORPORATION 


NEW YORK CENTRAL BUILDING, NEW YORK, N.Y. 
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Service Volume Forces N. Y. Dealer to Expand(; 


Many Mechanical Changes 
Mark 1939 Plymouth Line 





(Continued from Page 6) 


bining the strength of steel with 
the ideal braking properties of 
cast iron, add to the safety of 
the braking system. The park- 
ing brake, entirely independent 
of the service brakes, operates 
on the drive shaft with a 
separate brake band worked by 
the pistol-grip hand lever un- 
derneath the cowl to the driver’s 
left. 

Besides the innovations for 
1939, Plymouth retains all of the 
famous extra comfort and fine- 
car features it pioneered in the 
low price field. 

Important among these are 
the airplane-type, low-pressure 
shock absorbers, further im- 
proved to synchronize with the 
softer spring action brought 
about by the new suspension. 


| thick blanket as a_ heat 





Also featured are Plymouth’s 
“rubber-poise” body mountings, 
the live rubber cushions that 
absorb road rumble and vibra- 


tions before they reach the 
body structure. 
And “radio-studio” sound- 


proofing again is listed, for ex- 
ceptionally quiet performance at 
all speeds and under any road 
conditions. Among the five dif- 
ferent kinds of heat, cold and 
sound insulation used besides 
rubber, a new material makes 
its bow this year. The new- 
comer is a whipped-up cellulose, 
solidified while still in a foamy 
state, then applied in an inch- 
and 
sound deadener on the dash 
panel inside the car. 

Plymouth’s all-steel body is 





700,000 


other peo 
will read 
this in 


TIME 


October 10 


* 


Be ready to give 
demonstrations 


completely rustproofed, and so 
is every sheet metal part in- 
cluding fenders, down to every 
exposed nut and bolt. The new 
cars are finished in high-lustre 
enamels. Standard colors for 
1939 include Silver Wing Gray, 
Gunmetal, Pottery Blue, Aviator 
Blue, Amphibian Green, Hamp- 
ton Beige and Black. 

The complete Plymouth line 
for 1939 includes five Roadking 
and eight deluxe body types, all 
on 114-inch wheelbase with the 
same 82 horsepower engine of 
L-head design. 





Linabury Takes Charge 
of Development Work 


SAGINAW, Mich. — W. H. 
Doerfner, general manager of 
the Saginaw Malleable Iron di- 
vision, General Motors Corp., an- 
nounced this week that J. E. 
Linabury will be in charge of 
development work. 

He originally joined General 
Motors in 1909, later leaving to 
engage in manufacturing and en- 
gineering work until 1920. 


|Modern Shop, Planning Se 
Boost Firm’s Sales Mark 


NIAGARA FALLS, N. Y.—“A 
good sales record and a bal- 
anced business operation are 
the results of careful planning 
and a modern up-to-date serv- 
ice department,” says Gus 
Krueger, head of the Krueger 
Motor Sales Co. (Pontiac), here. 

The Krueger company has 
stood well above the national 
price class average, among Pon- 
tiac owners during the past 13 





employe for 12 years, the vol. 
ume and profits from servic¢ 
business have increased remark. 
ably, so that a year ago it be. 
came necessary to add 12,00 
square feet to the service de. 
partment facilities. ary a 
The new department is ef. —— 
ficiently laid out and is pro. 
vided with new and moder, Bu 
equipment everywhere. Includeé 
in its facilities are the higt ‘ 
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years. In 1937 its percentage|speed lubrication department 
was 11.4 while so far this year|motor analyzation, painting Cle 
it has increased it to 12.3 per| body and collision service, ra- 
cent. diator, electrical, radio and 

In all activities, the entire|brake and front-end elignment CL 
Krueger organization of 29 em- The lubrication department is ment 
ployes is consulted, with the re- fin use constantly, since that is presi 


the activity employed chiefly to 
keep the customers coming back. 
Pontiac Service Saver Coupon 
Books are used as the basis of 
the lubrication volume. 


sult that there is splendid 
teamwork between employer 
and employe. 

Under the supervision of 
Service Manager M. C. Dale, an 





ple 





At a Thousand Feet... 
or Ten 
Youll know them for 


TRIPPE SAFETY LIGHTS 


Your KNOW Trippe Safety Lights every 
time you meet them on the road, whether it’s 
in Europe or America, because there will be no 
glare even when they are right on top of you. 
Their broad beam levels off about 26 inches 
above the ground .. . giving the driver behind 
them visibility beyond the range of headlights 
... Without glare to you or any other motorist 
on the road. 

But your real thrill will come the first time 
you drive behind Trippe Safety Lights. Not 
only will you experience an assurance of safety 
that you have never felt before . . . but you'll 
lose that feeling of tension that so often accom- 
panies night driving. You'll see objects ahead 
with a new clarity. Even black roads will be 
whiter under your Trippe Safety Light beams. 

The principle of the Trippe Safety Light is 
dual light beams from a double reflector system, 
passed through optically correct ground and 
polished white lens. The flat power beam cuts 
off sharply about 26 inches above the ground. 

Not only do Trippe Safety Lights supply a 
new margin of safety in ordinary night driving, 
but they conquer the most potent of all the 
enemies of safe driving... FOG. The flat dual 
beams from Trippe Safety Lights cut in under 
the fog ... you do not get any glare reflected 
back into your own eyes. 

Only when you drive behind Trippe Safety 
Lights for the first time will you fully realize 
the advance in night driving safety which 
they represent. 





The Trippe flat beam lights the road beyond the headlights 
- yet produces no glare in the eyes of other drivers or 
pedestrians. 


With night-time accidents up 37° 
dents have dropped 12°;, motorists everywhere instantly 


e the Trippe Safety Light as the most vital safety 
development of our time. 





> while daytime acci- 


recoamtz 


The only difference between daytime driving 
and night-time driving is LIGHT . . . And the 
Trippe Light conquers much of the danger and 
fatigue of night driving by scientific lighting. 
Perhaps the clearest way to convey a picture 
of the Trippe Safety Light is by listing some 
of its features: 
It lights the road substantially beyond your 
headlights. 
It lights the entire road—from ditch to ditch. 
It reduces glare to less than dimmers. 
It makes black roads whiter. 
It lets you SEE objects through fog, rain, mist 
and snow. 
It lessens eye-strain and fatigue. 
It minimizes blind spots in passing. 
It throws a “flat” beam that hugs the ground. 
It eliminates glare in the rear-view mirror for 
the driver ahead. 
* * * 
It is legal everywhere. 
It uses no more current than an ordinary 
headlight. 
It is chromium plated over solid brass—no 
rust or tarnish. 
It is easily installed — brackets, cable and 
switches with each light. 
It is theft proof. 


No matter how much you may read about 
Trippe Safety Lights, you will never be able to 
really picture the sensation of driving behind 
this new kind of light. 

We want you to know that sensation, and 
most car dealers and important service stations 
are now equipped to give you a demonstration. 
Any car, bus or truck can be equipped. . . 
and Trippe Safety Lights are easily transferred 
to another car in the case of a trade-in. 

Ask your dealer to demonstrate Trippe Safety 
Lights to you before you take another night- 
time drive. It’s certain you'll want to join the 
other motorists . . . 150,000 of them now... 
who enjoy the pleasure and safety of Trippe 
Safety Lights. 

For further descriptive information, write 
Dept. “T”, Trippe Sales Co., Chicago, Illinois. 





$1750 


(installation extra) 


$35.00 per pair 
(installed) 


TRI 


Factories in United States, Canada and 





England. Representatives in 25 countries, 





Frequent contact and con- 
sistent follow-up motoring re- 
quires. j 

Flexite file and record system 
is used for owner follow-up) 
Periodic calls are made on cus- 
tomers who are delinquent ir 
their visits to the service de- 
partment. Service mailings, in 
the form of “specials” or direct 
personal letters, are sent own- 
ers at frequent intervals, in ad- 
dition to the “Pontiac Pointers’ 
magazine which every owner re- 
ceives. 

Even though the new service 
department was in _ operation 
during 1937, the volume of serv- 
ice has continued to increase 
materially during 1938 as indi- 
cated by the following figures. 

Customer labor sales increased} 
47.9 per cent during the first 
half of this year over the same 
period of 1937. This increase is 
attributed largely to the special 
effort that was placed on ob- 
taining collision service and 
wreck work as well as selling 
customers needed service at the 
time their cars were in for lub- 
rication. 

Customer labor for the period 
increased from $3.32 per repair 
order in 1937 to $4.39 per order 
in 1938. By using the Flexite 
system of follow-up, it has been 
possible to sell a great deal of 
service at later dates than the 
record file shows will be needed 
at a given mileage. 

Parts business has shown a ( 
small increase, while accessories A 
sales have gone up 116 per cent 
for the comparative periods. 
This was due to the fact that 
every member of the Krueger T 
organization sells accessories 
and receives a commission, or 
bonus for the sales that he or 
she makes. 


Not only has the service de- 
partment shared in increasing 
the profits of Krueger Motor 
Sales Co., but as Krueger puts 
it, “It has been a definite fac- 
tor in building up a tremendous 
amount of goodwill in the com- 
munity, which has _ repeatedly 
sold new and used cars”. 


Speaking of used cars Krueg- 
er says, “They are not a prob- 
lem with us. Our modern serv- D 
ice department with factory- 
trained mechanics, all of whom 
are members of the Pontiac 
Service Craftsman’s Guild, and 
our good equipment, enables us 
to recondition used cars within sale 
24 hours. And then, we price R 
them right and display them the 
properly in our used car sales 
room or on the used car lot.” 
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Battery Makers Assn. Ch; 


Issues New Yearbook 


NEW YORK. — The National 
Battery Manufacturers Assn. has B 
just issued its fourth statistical ana 
yearbook of the industry. Ro 

The booklet contains interest- 7,‘ 
ing information regarding trends pre 
in motor transportation, motor ‘°C! 
car production and prices of raw os 
materials, as well as statistical Ces 

0 | 


data of the battery manufactur- 


. t 
ing industry. . 
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Car Sales Value Show July Contra-Seasonal Rise 


Seven-Month Total Put 
At 46% Below Year Ago 





Special to Automotive News 
WASHINGTON.—The value 
of retail sales of new passenger 
showed a contra- 
seasonal increase from June to 
July, according to the prelimin- 
ary adjusted index figure of the 


Burrows Gets 
Managership of 


-Cleveland Assn. 


CLEVELAND. Announce- 
ment is made by E. S. Dowd, 
president of the Cleveland Auto- 
motive Trade 
Assn, of the 
appointment of 
R. Earl Bur- 
rows as man- 
ager. 

Burrows was 
in the retail 
automobile bus- 
iness on the 
west side of 
Cleveland for 


®- rn. E. Burrows 19 years. With 





ook 


nal 
has 
ical 


est- 
nds 
tor 
raw 
ical 
ur- 


the advent of 
the NRA he became associated 


* with the compliance board, and 
* later became deputy adminis- 


trator of the motor vehicle re- 
tailing code in the Canton 
(Stark county) territory. Later 
Burrows accepted the manager- 


’ ship of the Stark County Auto- 


motive Trade Assn. 
In March, 1936, Burrows was 


" called to Cleveland to become 


assistant manager. Since June 


' of this year, Burrows has been 


acting head of the association. 


Plastics Contest 
Is Still Open 


NEW YORK.— Entries in the 
Modern Plastics Competition, 
sponsored by Modern Plastics 
Magazine, will be accepted 
through Sept. 15. The competi- 
tion is open to anyone who has 
used plastics in any way during 
the past year, the only limitation 
being that the entries submitted 
shall have been designed or put 
pd production since August, 





All entries will be on exhibit 
in the Permanent Plastics Dis- 
play, Tenth Floor, 425 Fourth 
ave., from Oct. 1 to Dec. 25. 

Trophies will be awarded to 
the winning entries in each of 
the five classifications of scien- 
tific, industrial, household, dec- 
orative and novelties (including 
style). Judges will be Harvey 
Wiley Corbett, architect; Grace 
Alexandra Young, editor of Cre- 
ative Design; A. E. Marshall, 


engineering consultant; Morris 
B. Sanders, architect-designer; 
and Gilbert Rohde, industrial 
designer. 





Reichel Will Represent 
Graham in Detroit Area 


DETROIT. — Appointment of 
R. C. Reichel, as Detroit district 
representative and manager of 
the Graham retail sales and serv- 
ice branch here, is announced 
by Walter F. Wright, general 
Sales manager. 

Reichel came to Graham from 
the General Body Corp., where 
he was general sales manager 
and later general manager. He 
entered the automobile business 
as service manager with the 
Chalmers company. 


Operators Organize 


BETHLEHEM, Pa.—Thirty garage 
and service station operators in this 
City have organized the Bethlehem 


Retail Gasoline Dealers Ass'n, with 
Thos. Hess as executive  vice- 
President. The purposes of the as- 


Sociation are to establish a uniform 
Price for gasoline in this city, elim- 
ination of discounts, to purchase ac- 
Cessories and supplies cooperatively 
to meet chain store competition, and 
to work for the elimination of un- 
fair competition. 


VU. S. bureau of foreign and do- 
mestic commerce. 


This index, which makes al- 
lowance for the number of days 
as well as for seasonal move- 
ments, was 57.0 in July, on the 
basis of the 1929-1931 average 
as 100, compared with 50.5 in 
June and 57.0 in May. 


Sales in July, according to the 
unadjusted preliminary figures, 
were 491% per cent lower than 
in July, 1937, and 47 per cent 
lower than in July, 1936. Daily 
average sales, without seasonal 
adjustment, declined 4 per cent 
from June to July. 


The aggregate value for the 
first 7 months of this year was 
4615 per cent lower than that 
for the corresponding period of 
last year, and 41% per cent less 
than the first 7 months of 1936. 





FRYING AN EGG on a stove, without heat requires a well-oiled frying 
pan just as much as a hot stove, so W. G. Lewellen, Chevrolet assistant 
general sales manager, tries his hand at supplying the grease. The photo- 
graph was taken at the Chevrolet exhibit at the Michigan State Fair, 
where Previews of Progress, formed science show, is the featured attrac- 
tion. Holding the frying pan is Ernest L. Foss, Previews of Progress 





C10 Is Refusing 
To Aid Changes 
In Wagner Act 


(Continued from Page 1) 


discussed the question with 
William Green, AFL president, 
and had agreed that some 
changes in the act were desir- 
able. It is understood that Sen- 
ator Wagner of New York, 
author of the law, will work in 
harmony on this point to re- 
move some of the more serious 
objections expressed by em- 
ployes as well as by employers. 

In obstinately refusing to 
sanction the slightest remedial 
change in the labor relations 
law, the CIO unquestionably 
will bring down upon its head 
sharp and almost universal 
criticism and without doubt it 
will find its arbitrary position 
increasingly difficult to defend. 








director, veteran fryer of eggs on the heatless “stove”, an induction coil. 





.»e AND, GENTLEMEN, THE 
MOST IMPORTANT THING 
ABOUT OILIS... 





...and for LY39 


“KEEPING IT CLEAN” becomes more important than ever 


N PUROLATOR a 
theme “Keep it 
more conscious of th 


likewise, are stressing the sales appeal of Purolator equip- 


ment—a guarantee 


dvertising, consistent emphasis on the 
clean” has made car-owners more and 
e value of clean oil. Car manufacturers, 


of clean oil. 


In 1939, the millions of Purolators in use as original or 


added equipment wi 


ll exert a great influence for the good of 


the entire automotive industry. Whether your interest lies in 


engineering, in sales, 


think of “‘keeping it 


Purolator is a product of Motor Improvements, Inc., Newark, New Jersey. 


or in service . . . when you think of oil, 


with 


clean.” 





Genuine E-Type Purolator 
Licensed under Sweetiand Patents 


N-Type Purolator 
replaceable element 





PUROLATOR 


THE OIL FILTER ON OVER 85% OF ALL 1938 FACTORY EQUIPPED CARS 


! 
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Grant Urges Re-Establishment of F.O.B. Prices 





Plymouth Dealers Receive 


First Glimpse of ’39 Cars 


DETROIT.—Hundreds of; fore Oct. 8, 


according to L. J. 


Plymouth dealers and salesmen | Hannah, who acted as master of 


from this city and surrounding 


districts got their first glimpse | 


of new Plymouth models for 
1939 this week at a special ad- 


ceremonies at the preview meet- 
ing here. 

A. vanDerZee, vice-president 
of Chrysler Corp., represented 


vance showing staged behind | the corporation at the local pre- 


guarded doors 
Temple here. 


53 special Plymouth previews 
that were held simultaneously 
in important cities throughout 
the country. 

More than 2,000 dealers and 
salesmen from all over the 
state of Michigan joined in ex- 
pressing their feelings about the 
sales prospects for the coming 
year. 

Full details of the new 
Plymouth models will be an- 
nounced publicly some time be- 








in the Masonic| view and spoke briefly about 
the automobile 
The local meeting was one of | the new model was shown. 


industry when 
He 
said in part; 

“Today over 25,000,000 ve- 
hicles tie together this great 
nation. Over 6,000,000 men and 
women are employed directly 
and indirectly in motor trans- 
portation. 

“No other industry down 
through the thousands of years 
covering the history of this 
world can point to such a 


superb record. There is food for 
thought in the fact that the in- 





Left: Attractive, streamlined 
intake louvers on hood 
identify MODERN motor 
cars, Evanair - conditioned. 


dustry’s merchants and manu- Kn udsen S ees In dus t ry 
At Fore in Recovery Drive 


facturers working together have 
accomplished the extraordinary 
job of placing over 50,000,000 of 
vehicles on the roads of the 
world since 1900. 

“And, whereas Dun & Brad- 
street report year-to-year suc- 
cess for 80 per cent of those 
engaged in all lines of retailing, 
they also report year-to-year 
success for 85 per cent of all 
automobile dealers, proving that 
in respect to dealer changes the 
automobile business is at least 
25 per cent more stable than the 
retail field in general. 

“It shows that this business of 
selling automobiles is deep- 
rooted and firmly established in 
this country.” 

Special motion pictures were 
shown, dramatizing Plymouth’s 
swift rise in recent months 
among leaders of the industry, 
and illustrating new features of 
the forthcoming models for 1939. 





Not a compromise—not an ap- 
pliance to be added to an old-type 
heater—the Evanair-Conditioner 
is a complete unit operating on 
an entirely new principle intro- 
duced by Evans to the automotive 
field. First proved by millions of 
miles of successful operation in 
transit buses, the Evans principle 
of 100% fresh air heating was 
made available in a passenger car 
unit last year. Already the Evan- 
air-Conditioner has revolution- 
ized motor car heating and ven- 
tilating. 


Available only through selected 
automotive equipment whole- 
salers, the Evanair-Conditioner is 
proving one of the most popular 





and profitable accessories dealers 
have ever handled. It has cap- 
tured the acceptance of both the 
trade and motoring public. It 
gives dealers a sales clinching 
story that means big volume and 
big profits. Remember these 


points: 


1. The 100% fresh air heater—protects 
health and comfort; filters out impurities; 
removes smoke and odors; reduces humidity 
and windshield fogging; the only heater 
approved by the Society for Prevention of 
Asphyxial Death as a safeguard against 
carbon monoxide. 


2. Provides quick, abundant heat— more 
efficient than old-type heaters. 


3. Two models, Deluxe (installed on 
engine side of dash) and Standard, includ- 
ing units built specifically for Ford V-8, 
Chevrolet and Plymouth. 


Ask your jobber or write factory 
for complete information. 


VENTILATING -HEATING DIVISION 








Standard EVANAIR- CONDITIONER 
for Chevrolet, Ford and Plymouth. 
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DETROIT.—Speak'ng to more 
than 200 Pontiac dealers, fac- 
tory executives, regional and 
zone men at a banquet in the 
Hotel Statler Tuesday evening, 
which marked the close of the 
frst pre-announcement meeting 
of the 1939 automobile year, 
Wm. S. Knudsen, president, and 
Richard H. Grant, vice-president 
of General Motors, predicted a 
25 to 35 per cent increase in 
qutomobile sales for the coming 
year. 

Grant based his forecast for 
this improvement in business on 
the upward turn of general 
business indices during the past 
several weeks, and the fact that 
the low production of cars in 
1938 should be followed by an 
increased production in 1939. 


In addition to the effect of 
these basic factors, Grant told 
the Pontiac men that. they 
should enjoy a much better year 
in 1939 because of the strength 
that has been added to the Pon- 
tiac dealer organization and be- 
cause of the fact that cars will 
be better looking and still fur- 
ther improved for 1939. 


He pointed to the establish- 
ment of the General Motors 
Dealers’ Council as an out- 
standing example of the effort 
the corporation is taking to get 
the thinking of its dealers on 
all matters of merchandising 
motor cars. 


Grant held up the two-day 
series of Pontiac dealer mer- 
chandising committee meetings 
this week as an unique step in 
sales planning in the industry. 
Five committees covering ad- 
vertising, sales promotion, serv- 
ice, parts and accessories, and 
used cars took the plans of the 
Pontiac factory executives for 
merchandising the 1989 cars, 
discussed them, criticized them 
and then submitted their own 
recommendations for change 
and betterment. 


Of great importance to the 
industry, the General Motors 
vice-president believes, would 
be the re-establishment of a 
standard base price in all car 
advertising as a substitute for 
the former FOB price. 

“These prices are essential to 
the general public as a basis of 
comparison between cars,” he 
said, ‘“‘The buyer should be able 
to tell in advance through ad- 
vertising what he will have to 
pay for an automobile. I feel 
sure that standard base prices 
would be much better than the 
indefinite price basis under 
which the industry has been 
advertising during 1938.” 

The General Motors execu- 
tive spoke of the progress that 
Pontiac is making in the matter 
of protected territories, par- 
ticularly in large metropolitan 
areas. He urged that this vital 
question be considered in a sane 
and dispassionate manner by 
the whole industry and hoped 


RES RT SORES em ese RR cee 
TOW BARS 


Costs in Half 


MONARCH 


Cut Delivery 


that by the time the 1939 seaso 
has rolled away a satisfacton 
protected territorial arrange. 
ment will be established. 


Knudsen expressed his plea. 
sure over the enthusiastic re. 
action of the dealers to the ney 
Pontiac cars. 


In forecasting an _ improve. 
ment in business he predicte? 
that the automobile industry 
again would take a leading part 
“With the coming of anothe 
model year, our curiosity an¢ 
that of the public become 
aroused over new models,” he 
said, “and when curiosity gets 
the better of fear, the greatest 
ally of depression, then everyone 
makes progress again.” 

He felt that dealers and sales. 
men are on the threshold of : 
new burst of enthusiasm and he 
urged every dealer to roll up 
his sleeves and get acquainted 
with every department of hi 
business again as in former 
years. 

H. J. Klingler, general man.- 
ager of the Pontiac Division, ex- 
pressed the feeling that Pontia 
will be capable of making ar 
increase for the 1939 year 0! 
upwards of 50 per cent over the 
present year. 

Cc. P. Simpson, general sale: 
manager of Pontiac, who con- 
ducted the various sessions 0! 
the convention, presided a: 
toastmaster at the banquet. 
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New Instrument! Sm: 


Tests Springs on 
°39 Chrysler Cars 


DETROIT.—A new scientific 
instrument that probes the se- 
crets of automobile springs, sa‘¢ 
to permit measurements _ ten 
times more accurate than here- 
tofore, has just been complete 
and put in service by engineers) 
at the research laboratories ol 
the Chrysler Corp. 

The new device is the lates 
development to boost again the 
precision standards of engineer- 
ing so as to make the finished 
car closer in performance to the 
engineers’ ideal. 

The new apparatus automatic- 
ally loads either coil or leal 
springs with the weight of an 
automobile, then records with 
new extremes of precision the 
effects on the springs which re- 
sult from additional loads up to 
5,250 pounds. 


Acute need for such an instru- 
ment, according to Tore Franzen 
Chrysler corporation’s chief sus- 
pension engineer, was felt “be- 
cause the increasing flexibility 
of car springs demands greate! 
accuracy in measuring spring 
rates and loads.” 

The device was used to test 
the new spring setup on _ the 
1939 Plymouths. 












cut your delivery costs. 
signed, 


the utmost strength. 
literature and prices. 


INCREASE YOUR PROFITS 
Deliver Your Cars the Safe, 


Economical Way 


You can save money by using Monarch Tow Bars to 
They are scientifically de- 
Ssturdily built with all-steel castings, 
curately machined. You Ret perfect alignment plus 

Ww write or phone for 





New! Inter- 
changeable at- 
tachmentfor 
handling the 
new 1939 
Chrysler, De- 
Soto, Dodge and 
Plymouth knee- 
action cars. 


ac- 


Monarch Tow Bar Company 


Division of John P. Fleming Driveaway System 


12801 Kercheval 


DETROIT 
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Initial 
First bit of advertising on 1939 
models is Plymouth’s current 


radio spots over Detroit stations, 
which started Thursday (1). 
Campaign, set by J. Stirling 
Getchell’s Detroit office, will 
run for eleven consecutive 
days, plugging initial showing 
of 1939 Plymouths at Michigan 
State Fair in Detroit. Fair 
runs until Sept. 16, and new 
Plymouths will be on display 
in fairgrounds’ agricultural 
building during that period. 
One-minute spot announce- 
ments will be aired two or three 
times daily during the 1l-day 
stretch. Agency says there’s no 
intention of releasing any other 
advertising until regular model 
announcement time later’ in 
September, and that Detroit 
spots are only of local character. 


Guestie 

Baritone John Charles 
Thomas will be guest star on 
initial program of Ford Sun- 
day Evening Hour (fifth se- 
ries), which inaugurates Sept. 
11 over CBS. N. W. Ayer & 
Son set. 

Eugene Ormandy, Philly 
Symph director, will stick 76- 
piece ork and the 26-voice 
chorus. Short talks by W. J. 
Cameron, featured since air- 
ings began in 1934, will con- 
tinue as in past. 


Advances 


Philip Keenan, former asst. 
sales manager, moves up to 
circulation manager for Mac- 


Akron Noting 


Spurt in Parts, 
Rubber Output 


AKRON.—A spurt in produc- 
tion of Akron mechanical goods 
and automoblie accessories is 
noted here, while predictions of 


a booming market this fall 
' emanate from Detroit. 
Already the _ slow stirrings 
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along local production lines have 
meant the return to jobs of 
scores of men in a gradual but 
substantial rehiring program. 
While increased employment in 
the mechanical goods end of the 
rubber industry won’t loom large 
compared to total payrolls, the 
smaller firms, which feed the 
automobile industry with acces- 
sories, have felt substantial in- 
creases. 

Metal stamping companies 
have felt the upturn the past 15 
days. Die and mold makers have 
also felt the upturn. 

Firms supplying products di- 
rect to Detroit admit their activ- 
ity is but the start of what 
should develop into capacity 
production within the next 30 
days. 

Manufacturers of machinery 
for the rubber industry report 
unusually good outlooks for the 
fall and tie their hopes on the 
anticipated pickup in tires and 
mechanical goods. In all, Akron 
firms turn out some 180 different 
mechanical goods for the auto- 
tive trade. The reported shift of 
Ford to hydraulic brakes in it- 


| Self, will mean more business in 


oq” 


‘me Was 


Akron which makes several rub- 
ber brake parts. 


Allis-Chalmers Ready 
to Start Combine Output 
WEST ALLIS, Wis. — Allis- 
Chalmers Manufacturing Co. will | 
Start production Jan. 1 at its La| 
Porte (Ind.) plant, on its new 
small combine to sell for $345 
F.O.B. factory. The machine was 
designed especially to be pulled | 
y the company’s new low-pric- | 
€d Model B tractor and combine | 
and tractor will sell for $840. 
Body of the combine will be | 
built with automobile presses, | 


th Dimension 


The News of Automotive Advertising 





By Pete Wembhoft 








fadden publications. Succeeds S. 
O. Shapiro, who resigned to ac- 
cept similar post with another 
pub house. 

George B. Davis, who’s been 
western sales manager for Mac- 
fadden pubs, moves up _ into 
Keenan’s former post. 


Dises 


World Broadcasting System’s 
new World Transcription Sys- 
tem is expected to be launched 
around Sept. 15, according to 
Prez P. L. Deutsch. 

Deutsch said more than 20 
‘tations had already signed up 
for the new move to develop 
more national transcription ad- 
vertising for radio outlets. 

Under new plan, advertisers 
vould be eligible to free disc 
‘ervice if they take a certain 
1umber of stations on the spot 
1etwork list. Stations themselves 


agree to pay a commish of 15 
per cent, with 7% per cent go- 
ing to World’s sales dept., 5 per 
cent to cover cost of platters, and 
2% per cent to publicize plan. 


Organ 

New house organ, devoted to 
service tips and helpful hints 
on installing and servicing RCA 
Victor Auto Radios, is being is- 
sued by service division of the 
RCA Mfg. Co. 

Mag, called ‘‘Wheel Static’’, is 
circulated principally to the 
members of RCA Auto Radio In- 
stallation and Service Station 
network in all parts of the 
country. Stephen Nielssen is ed. 
Reps 

A. E. Clayden, Inc., will rep- 
resent the Elkins (W. Va.) Inter- 
Mountain and the Weirton 
(W. Va.) Times in national ad- 
vertising field, beginning Oct. 
Es 

After Jan. 1 company’ll also 
represent the Moundsville (W. 
Va.) Journal and the Fairmont 
(W. Va.) Times and West Vir- 
ginian, thus completing the full 
list of the H. C. Ogden Group 
ot West Virginia Daily News- 
papers. 


U. S. Sets New Deadline 
In Anti-Trust Settlement 


DETROIT.— Deadline for 
settlement of the anti-trust 
charges brought against the 
Chrysler Corp. at South Bend, 
Ind., by the U. S. department 
of justice has been set for Oct. 
1. Indicated officials of the 
corporation have until that date 
to approve a consent decree 
regulating automobile financing 
practices. 

Indicted concurrently with 
Chrysler officials on May 27, 
were high officials of Ford Mo- 
tor Co., and General Motors. 
Chrysler and Ford have been 
conferring with the department 
of justice since that time, but it 
is understood that General Mo- 
tors has remained aloof from all 
conferences. 

Donald R. Richberg, former 
NRA administrator, who now 
represents the Ford Motor Co., | 


tain practices, but final ap- 
proval is understood to have 
been withheld pending assur- 
ances that Chrysler will follow 
the Ford plan. 


It is further understood that 
a refusal by Chrysler to join in 
the agreement with Ford would 
lead to the liberalization of the 
Ford agreement with the govern- 
ment. In this case, however, it 
might make any agreement with 
Ford effective only if the gov- 
ernment is successful in _ its 
prosecutiun of General Motors 
and Chrysler. 

While no details of the con- 
sent decree, which the govern- 
ment hopes to have both Ford 
and Chrysler approve, have 
been made public, it is under- 
stood from informed circles that 
it would impose rigid restric- 


is reported to have reached aj tions on the methods used by 


“substantial agreement” 
the department for revising cer- 


with| manufacturer - affiliated finance 


companies in soliciting business. 


CHECK LIST OF AUTOMOTIVE AND OTHER PRODUCTS 
MANUFACTURED BY ELECTRIC AUTO-LITE 


HUIS hae UNESP VIS 


AND SERVICED BY THE WORLD-WIDE NETWORK OF AUTO-LITE SERVICE 


ALEMITE DIE CASTING & MFG, 


DIVISION 
Woodstock, III. 


Sarnia, Ontario 


ELECTRIC AUTO-LITE, LTD. 


BAY MFG. DIVISION 


Bay City, Mich. 


METAL DECORATIVE LITHOGRAPHING 





Made of one sheet of all-welded | 
Stee], For the 1939 harvest, 10,- 
000 will be produced. 


ZINC AND ALUMINUM BASE DIE CASTINGS. 
FOR FOLLOWING INDUSTRIES: 
AUTOMOTIVE. 
INDUSTRIAL. 
HOUSEHOLD. 
ELECTRICAL. 
MECHANICAL. 


AMERICAN ENAMELED MAGNET 
WIRE Co. 
Port Huron, Mich. 


DRAWN COPPER WIRE. 
ENAMELED MAGNET WIRE, 
AUTOMOTIVE IGNITION CABLE. 
RADIO CABLE. 

RUBBER COVERED WIRE. 
COMMUTATOR SEGMENTS. 
IGNITION COILS. 

WIRING HARNESS. 

BATTERY CABLE 

FLEXIBLE CABLES 

VEGA HIGH TEMP. ENAMEL WIRE 


AMERICAN LEATHER PRODUCTS CO. 
Indianapolis, Ind. 


AUTOMOTIVE PROTECTIVE BOOTS. 

PORTFOLIOS, CATALOG AND BRIEF BAGS. 

GOLF BAGS, DUFFEL BAGS, GUN CASES, ETC. 

SPECIALLY DESIGNED MADE-TO-ORDER SALES. 
DISPLAY EQUIPMENT. 


BUCKEYE BUMPERS DIVISION 
Springfield, Ohio 
AUTOMOBILE BUMPERS 


BUMPER GUARDS, ETC. 
SPRING COVERS. 


COLUMBUS AUTO PARTS CO. 
Columbus, Ohio 


TIE RODS. 
DRAG LINKS 
MACHINED UPSET FORGINGS. 


CORCORAN-BROWN LAMP DIVISION 
Cincinnati, Ohio 
AUTOMOBILE HEAD, TAIL, COWL, FENDER AND 
FOG LIGHTS 
ELECTRIC METER TEST CABINETS 
ELECTRIC TRANSFORMER CABINETS. 
AVIATION LIGHTING EQUIPMENT. 


THE PERMA-MAID COMPANY, INC. 
Cincinnati, Ohio 


**PERMA-MAID"™ STAINLESS STEEL 
KITCHEN UTENSILS 


THE ELECTRIC AUTO-LITE CO. 
Toledo, Ohio 


STARTING MOTORS 

STARTING DRIVES 

GENERATORS: ALL TYPES 100 TO 1200 WATTS 

DISTRIBUTORS: MANUAL, AUTOMOTIVE, 
VACUUM AND SELECTIVE CONTROL 

CIRCUIT BREAKERS: THERMOSTATIC 
AND MAGNETIC 

VOLTAGE REGULATORS: 2-STEP AND 
VIBRATING 

STARTING SWITCHES: MECHANICAL, VACUUM 
AND ELECTRICAL 

HORNS: VIBRATOR, HIGH FREQUENCY ELECTRIC 
AND AIR 

IGNITION COILS 

CONDENSERS 

RESISTORS 


STARTING MOTORS 

STARTER DRIVES 

GENERATORS: ALL TYPES 

DISTRIBUTORS: MANUAL, AUTOMATIC, VACUUM AND 
SELECTIVE CONTROL 

CIRCUIT BREAKERS: THERMOSTATIC AND 
MAGNETIC 

VOLTAGE REGULATORS: 2-STEP AND 
VIBRATING 

STARTING SWITCHES: MECHANICAL, VACUUM 
AND ELECTRICAL 

IGNITION COILS 

CONDENSERS 

RESISTORS 


THE ELECTRIC AUTO-LITE CO. 
Foundry Division 
Fostoria, Ohio 


PRODUCTION GREY IRON CASTINGS 
AUTOMOBILE EXHAUST TYPE HEATERS 


THE ELECTRIC AUTO-LITE CO. 


Spark Plug Division 
Fostoria, Ohio 


“*AUTO-LITE’’ SPARK PLUGS 


MOTO METER GAUGE & EQUIPMENT 
DIVISION 


LaCrosse, Wisc. 


MAGNETIC SPEEDOMETERS 

ELECTRIC GASOLINE GAUGES 

HYDROSTATIC FUEL LEVEL GAUGES 

AMMETERS 

DISTANCE TYPE HEAT INDICATORS— 
AUTOMOTIVE 

WARN-O-LITE SIGNALLING DEVICES 

RADIATOR TYPE MOTO METERS 

BOURDON TUBE PRESSURE GAUGES 

AIRCRAFT THERMOMETERS 

AIRCRAFT PRESSURE GAUGES 

AIRCRAFT FLIGHT INDICATING DEVICES 

EXHAUST GAS ANALYZERS 

INDUSTRIAL PRESSURE GAUGES 

INDUSTRIAL VACUUM GAUGES 

INDUSTRIAL PRESSURE RECORDING 
INSTRUMENTS 

INDUSTRIAL RECORDING THERMOMETERS 

TIRE TESTERS 

HUB CAPS 

RADIATOR AND TANK CAPS 


PREST-O-LITE STORAGE BATTERY 
CORPORATION 


Indianapolis, Ind. 


AUTOMOBILE STORAGE BATTERIES 
BUS AND TRUCK BATTERIES 
LIGHTING PLANT BATTERIES 
AIRCRAFT BATTERIES 
PREST-O-GRILL—OUTDOOR COOKER 


a STORAGE BATTERY, 
LTD. 


Toronto, Ont. 


ELECTRIC STORAGE BATTERIES: 
AUTOMOBILE STARTING AND LIGHTING 
BUS AND TRUCK 
RADIO 
FARMLIGHTING 
MARINE 
TELEPHONE AND TELEGRAPH 


ETCHED DIALS AND FACE PLATES 
BAKELITE MOLDED PRODUCTS 
HYDRAULIC STOPLIGHT SWITCHES 
PANEL AND HEADLIGHT SWITCHES 
AUTOMOTIVE DASH ASSEMBLIES 


SOUTHWEST BATTERY 
CORPORATION 


Oklahoma City, Okla. 


STORAGE BATTERIES FOR AUTOMOTIVE 
APPLICATION 


STERLING CABLE CORP'N 


Port Huron, Mich. 


REPLACEMENT AUTOMOTIVE CABLES 
IGNITION CABLE SETS 

BATTERY CABLE 

SPOOL CABLE 

TERMINALS 


USL BATTERY CORP’N 
Niagara Falls, N. Y. 


ELECTRIC STORAGE BATTERIES: 

AUTOMOBILE 

BUS, TRUCK AND TAXICAB 

ELECTRIC VEHICLE 

INDUSTRIAL ELECTRIC TRUCK 

RAILROAD CARLIGHTING AND 
AIR CONDITIONING 

RAILROAD SIGNAL 

TELEPHONE, TELEGRAPH AND 
CABLE STATION 

MARINE AND AIRWAY BEACON 

FIRE ALARM 

MINE LOCOMOTIVE 

DIESEL MOTOR STARTING 

POWER HOUSE STANDBY AND CONTROL 

FARMLIGHTING 

RADIO 

MARINE 

HOSE CLAMPS 


OWEN-DYNETO DIVISION 


Syracuse, N. Y. 


STARTING MOTORS 

GENERATORS 

WINDSHIELD WIPERS (ELECTRIC) 

BATTERY CHARGE REGULATORS 

HEATER BLOWER MOTORS 

USL ELECTRIC ARC WELDERS 

WELDING WIRE AND ACCESSORIES 

FULL VOLTAGE REGULATED BUS AND 
TRUCK GENERATORS 

MAGNETIC STARTING SWITCHES 


USL BATTERY CORPORATION OF 
CALIF. 


Oakland, Calif. 


STARTER BATTERIES FOR AUTOMOTIVE 
APPLICATION 
BUS AND TRUCK BATTERIES 


USL BATTERY LIMITED 


Toronto, Ont. 


STORAGE BATTERIES: 
AUTOMOBILE STARTING AND LIGHTING 
BUS AND TRUCK 
RADIO 
FARMLIGHTING 
MARINE 
TELEPHONE AND TELEGRAPH 
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Production Takes Sharp Spurt to 20,295 Units 


3 Plants Push °38 Output; 


Ford Extends 


By Pete Wemhoff 
Associate Editor, AN 


DETROIT.—Showing a sharp 
increase over the previous week, 
car and truck production 
reached 20,295 units the current 
week, comparing with 14,802 
last week and 50,820 in the 
same week a year ago. 

The week’s gain is attributed 
to the start of 1939-model pro- 
duction at three plants—Buick, 
Plymouth and Packard plus ex- 
tension of 
1938 - model 
operations by 
Ford. The lat- 
ter, which re- 
opened Aug. 
15 for an ex- 
pected two- 
week run be- 
fore changing 
over to new 
models, was 
forced to ex- 
pand the 
previous 
schedule this 
week because 
of a spurt in 
retail demand. 

Including 
the three 
working days 
this week, to- 
tal August 
production is 
estimated by 
Automotive 
News at 83,- 
155 units, 
which con- 
trasts with 
150,444 cars 
and trucks 
turned out in 
July of this 
year and with 
405,072 units 
assembled in 
August, 1937. 

After as- 
semblying 1,- 
475 cars last 
week, Plym- 
outh got the 
path smoothed 
for 1939 models this week and 
projected 5,100 units for the 
week. Combined with Dodge 
truck’s estimated 200 units, the 
Chrysler division total was 5,- 
300 vehicles for the week, com- 
pared with 3,800 units a year 
ago and 1,710 last week. 

Buick, the only General Mo- 
tors division operating final as- 





AN’s Production 
Estimate 

















cars, Packard expects 500 jobs 
this week, after running off a 
few models in the _ previous 
week. Willys continued opera- 
tions on 1938 models this week, 
and had about 600 carded. Ban- 
tam likewise expected to turn 
out about 30 of this year’s 
models. The miscellaneous group 
accounted for 1,150 cars and 
trucks this week, according to 
Automotive News figures. 


‘38 Operations 


out around 15,000 vehicles in 
the comparable period of 1937, 
when production was still going 
on 1938 models. 

Leading the independent pro- 
ducers into production of 1939 





Passenger Car Registrations 








Seven Months, 1938-1937 
July 193 1937. Unit 
July Pos. 1938 Pos. 1937 Pos. Loss 

Chevrolet .....37,706 | 1 | 277,421 | 1 | 487,358 | 2 | 209,937 
Ford. ................30,499 2 235,329 | 2 | 577,534 1 | 342,205 
Plymouth 22,480 | 3 159,282 | 3 | 313,209 3 | 153,927 
Buick 12,807 | 4); 93,163 | 4 125,355 4 32,192 
Dodge .. 8,162 § 62,954 | 5 171,666 4 108,712 
Pontiac . 7,001 | 6 57,717 6 139,832 5 82,115 
Oldsmobile 6,784 | 7| 54,586 | 7 128,046 6 | 73,460 
Packard 3,782 | 8 29,355 8 66,618 8 37,263 
Chrysler 3,728 | 9 | 29,045 9 56,878 | 10 | 27,833 
Hudson 2,962 | 11 24,109 | 10 62,641 9 38.532 
De Soto .......... 2,717 12 | 21,692 | 11 47,343 | 13 | 25.651 
Studebaker ... 3,045 | 10 | 20,371 | 12 | 47,639 | 12 | 26,268 
BOOMER: cisscccecss . 2,612 | 13 | 20,085 | 13 | 49,109 | 11 | 29,024 
Cad. -LaSalle 1,853 | 14| 14,809 | 14| 26,437 |15| 11.628 
Lincoln .......... 1,291 | 15 | 10,770 | 15 | 16,470 | 16 | 5,700 
Willys 982 | 16 | 7,934 | 16 | 34940 |14]| 27,006 
Graham ... 278 | 17 | 2,742 | 17 | 9,103 | 17 | 6.361 
Miscellaneous 216 | | 1,581 | | 1,945 | | .. 364 

TOTAL 148,900 | | 1,122,945 | | 2,362,123 | | 1,239.178 

Plant Activity 

Bantam.... continues operations on 1938 cars and trucks 
ee output doubled currently on 1939 models 
Cadillac-LaSalle.... continues changeover operations 
Chevrolet........... working on switch-over to new models 
Sc. cakes se. abas)..) cece nearing end of changeover period 
_ Sener ...... Still on changeover operations 
Dodgze.... pitencechiianis turning out only trucks current week 
Ford .. 1938 production extended through this week 
IN cai 3.705 e5 <i ci’as,) Saenpaead a7 eee preparing for 1939 model cars 
RR rains -detgic24 sesasecd ... Shut down for changeover period 
Hupmobile preparing for next year’s new models 
Lincoln.... continues on changeover period 
Nash.... bt. eleNand svete closed for switch to new models 
Oldsmobile... nearing end of changeover period 
is i lsien, <bdds cid ye ieanennon .....gets under way on 1939 models 
PRPRNON.... sees cise speeds assembly lines on 1939 models 
Pontiac.... preparations progress on new models 
Studebaker.... ..... .... .... closed for changeover operations 
Willys continues production of 1938 models 


AN’s Pruduction viva tatitnate 


(U. S. and Canada) 
Weeks Ended Sept. 3, Aug. 27, 


Week Same Week Total Jan. 1 Jan} 

Ending Week Ended Aug. Sept. 4 Sept. } 

Sept. 3 1937* Aug.27* 1938*  1937* 1938* 

GEN. MOTORS. 1,500 15,000 727 38,122 1,367,529 601,86) 
tChevrolet ¢ 15,000 t 36,195 850,400 426,95) 
Buick .... 1,500 t 72% 1,927 147,287 83,83 
Pontiac .... t t t ¢ 181,369 41,945 
Oldsmobile t t t $ 155,288 36,795 
Cad.-LaSalle t ¢ t ¢ 33,185 12,34) 
FORD ...... 11,215 25,000 10,230 26,628 1,026,013 419,91; 
tFord .... 11,215 25,000 10,230 26,628 999,150 406,733 
Lin.-Zephyr .... ¢ t a abe 25,913 12,553 
Lincoln t t © nae 950 621 
CHRYSLER ..... 5,300 3,800 1,710 6,425 701,700 279,834 
tPlymouth 5,100 3,000 1,475 4,475 328,050 143,264 
tDodge 200§ t 235§ 1,950§ 250,550 80,915 
Chrysler t 800 t t 64,560 32,310 
De Soto ........ + t t t 58,540 23,345 
PACKARD . 500 t $ 400 82,623 29,260 
THUDSON ........... $ t ¢ 892 79,157 28,563 
tSTUDEBAKER $ 1,700 198 340 63,061 22,920 
NASH t t $ 1,457 62,275 19,291 
TWILLYS ..... 600 t 752 1,352 60,790 9,221 
TBANTAM ..... BO. aieinicteles 25 eee witscat 2,36) 
GRAHAM } 320 } 170 13,601 1,848 
HUPMOBILE Shieh * iB > aston settee 265 
TMISC. 1,150 5,000 1,160 7,170 309,866 111,454 
tTOTAL . 20,295 50,820 14,802 83,155 3,766,615 1,528,801 


*Revised. tIncludes trucks. tClosed. §Trucks only. 


July Sales Total 148,900; 
Trucks Hit 33,475 


DETROIT.—Final tabulation of 48 states and the District of 
Columbia reveals July new passenger car registrations reached 
148,900 units, which is within the range of Automotive News 
previous estimate for the month. The figure compares with 156,405 
new cars registered in June of this year and with 365,767 units 
sold in July, 1937. 


DETROIT.—New truck and commercial car registrations totalled 
33,475 units during July, exceeding June’s 30,654 units by roughly 
3,000 units and comparing with 61,686 units sold during July of 
last year. Automotive News previously had estimated July regis- 
trations at around 33,000. 


Total for the first seven months of 1938 is 229,572 units as 
against 403,763 units in the corresponding period of last year. 


While no reports are as yet available for August truck sales, 
it is indicated that the month’s final total will hover around the 








New Commercial Car Registrations, All States for July, 


Figures supplied by R. L. Polk & Co., New Jersey Motor 








































1938-1937 


List Co., and for New York City area by ~—? & Arnold. 
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sembly lines this week, had a 
around 1,500 jobs scheduled, al- nlel # eg : 
most double its previous week’s ~~ : 2|¢% ‘ § S 
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Used Car Index 


The average used car 





prices, taken from_ the 
~~ | weekly Used Car Selling 
Prices chart, shows the 
following: 
High Low 
$501 
Feb. Average 497 
Mar. Average 494 
Apr. Average.... 494 
jan.1 | May Average 487 
opt. 3 June Average... 478 
L938* July Average 469 
1,864 4 
26,954 451 
33,83 
ao 
2195 
2a Used Car Sales 
9,913 e 
678 Show Lag in 
2,553 ‘ 
«* Oklahoma City 
9,834 
3,264 OKLAHOMA CITY. — The 


0,915 present used car market here is 
2,310 still at an undesirable point, al- 
3,345 though most dealers have felt 
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slight upturns and look for fall 
buying to liven the market. 


Stocks this week are moderate, 
with sales about the same way. 
Most purchases have been made 
under the $350 class during the 
past week, with anything over 
that finding slight demand. 

Volume of used car advertis- 
ing lineage in local newspapers 
is also lagging, being composed 
chiefly of new dealers selections. 
The last few weeks have been 
particularly “rough” on _ inde- 
pendent used car men, several of 
whom have closed their lots. 

Reports from out over the state 
show moderate movement only. 
Finance company purchases have 
also been moderate although 
these organizations are particu- 
larly optimistic about the next 
60 days. 


NashvilleStudies 
Inspection Plan 


NASHVILLE, Tenn.—Proposed 
ordinance, requiring inspection 
of all motor vehicles in the city 
three times a year, is under dis- 
cussion by the city council’s 
traffic committee. 


Tony St. Charles, chairman 
of the committee, proposed that 
members of the committee visit 
Memphis and study that city’s 
inspection system, which has 
been credited with reducing 
traffic accidents 25 per cent. 
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LOW DOWN ON 
SHUT- DOWNS 


STOP EM WITH NICKEL STEELS 





Prominent among master tool 
builders who supply production 
equipment for the automotive in- 
dustry are The Cincinnati Milling 
Machine and Cincinnati Grinders, 
ne., producers of all manner of 
grinding machines, surface broach- 
ing machines, and milling ma- 
chines of every description. Mass 
Production makes exacting de- 
mands on equipment of this na- 
ture—long life, painstaking accu- 


_ Tacy, rigidity and high produc- 


uvity. And last, but not least, 
ability to carry the load without 
shut-downs during busy seasons. 
According to a recent statement 
Tom this company, the successful 
performance of Cincinnati equip- 
ment is due in large measure to 
using highest grade Nickel alloy 
steels. Such materials are used 
8enerously in making shafts, spin- 
dles, and gears— 
those parts which 


punishment. 


THE 
INTERNATIONAL 





INC. New York, N.Y. 





take the brunt of 





NICKEL COMPANY 






AUTOMOTIVE NEWS, 8 


ee 
Actual top and bottom Prices on 1935, 
and 1937 Used Cars, as advertised in tenes 
newspapers of current week, SEDAN Prices 
only used in this comparison. Newspapers co- 
operating include: Boston Globe; New York 
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Atlanta Georgian-American; Pittsburgh Press; 


Cleveland Plain Dealer; Detroit News; Chi- 
cago Herald-Examiner; St. Louis Globe-Demo- 
crat; Cincinnati Post; Denver Post; Los An- 


Used Car Selling Prices 























Sree en (As Advertised, Week Ending Aug. 20, 1938) geles Daily News, Examiner; Seattle Times. 
MAKE Boston N.Y. Atlanta Pittsbrg. Cicve. Detroit Chicago inti. Mnpls. Denver L.A. Seattle Nat. Av. 
Buick “40” peta 37! $685 |$795 \$785 \$695-$775|$645-$675|$633 |$690-$780|$765 \$650-$775|$795 |$730-$780|$ |$680-$770 
a 590! 625S 545 575 | 625 | 399- 489] 530 | 495 | 590 | 565- 625| 560- 590) | 528- 583 
35] 398 mt | | 395- 415] 425 | 325 | 350- 375) | 325— 380) | 480 | | 359- 420 
Buick “50-60” 37 | 845- 875] l | | | 780 | 775 | | | 790 | | 800- 815 
36] | ] | | | | 575 | | | 580 | | 575- 580 
35] 470 | _ 425-495) | | ] ] | | l | | | 425-482 
Chevrolet Master 37] | 465 | 440 | 495 | 465- 595| 395- 445| 460 | 495 | | | 490- 530) | 452- 504 
36] 360 | | 325 | 395 | 315- 465| 295 | | 378 | 390 | 395 | 395 | | 324- 403 
35| 305 | | | 298 | 225- 375| 220- 240) 230 | 275 | 285 | | | | 247- 296 
Chevrolet Master DeLuxe 37| 575 | | 580 | 575= 595| 445- 525| 478- 495| 465- 490| 545- 565| 525- 580| 585- 595| 590- 625] 625- 645| 541- 570 
36] 395 | 450 | 395- 420) 475 | 395 | 360 | 370- 390| 395- 425| 410 | 465- 545| 440- 520) | 402— 454 
35] 290- 340) | 265 | 345 | 285- 325| | 325- 345| 375 | 365 | 425 | 330- 345| 398- 465| 330— 371 
Chrysler Six 37] 695 | 619 | | 645- 665) 585- 695| 545- 695| 570- 595| | | 695 | 690 | 845 | 621- 698 
36| 520 | 475 | 425- 525] 595 | 410 | 475 | | | | | 446- 528 
ae °35| 310 | | 390 | 375 | 295- 365| 300 | | | | 465 | 370 | | 330- 393 
Chrysler Eight 37] | 649 | | 675- 695| 695 | 690 | 790 | | | | | 995 | 677- 794 
36 | 595 | | | | | | | | | | 725 | 595— 725 
*35| 360 | | | 475 | 475 | | | 375 | | | | | 368- 475 
De Soto °37| 650- 675) | 650 | 575- 594| 645- 665| 567- 635| 580 | 585 | | 645- 665| 650- 755/ | 620- 645 
36] 490 | 499 | | 455 | 475 | | 450 | | 525 | | 480 | 595 | 462- 525 
<ateinatiaininastiannemnnciaaaasisi | | | 275- 324| | | | 285 | | 460 | 280- 392 
Dodge ’37| 550- 670| 529- 645) 595- 650) 495- 695| 495- 625| 560- 595| 540- 590| 470- 595| 650 | 595- 695| 620- 680) | 556— 645 
36] 495 | 445 | 365- 390) 445 | 395— 465| 410 | 520 | 395- 470| 480 | 535- 565| 430- 560| 595 | 433- 497 
’35| 395 | | 290 | 285- 350| 275- 375] 250 | 410 | 295- 365) 395 | 395— 425| 345- 398| 525 | 325- 404 
Ford Standard "37] 390- 440| 425- 495) 360- 385| 345- 350| 350- 475| 360 | | 385 | 495 | 470- 485] 495- 575| 398- 454 
"36] 279 | 345 | | 259- 300| 295- 395| 220- 315): | 335- 345| 350 | 425 | 280- 365| 395- 466| 302- 370 
35] | 250- 275) 230 | 199- 220| 185- 225| 155- 195| 200 197 | | 250 | 250 345- 365| 220- 248 
Ford DeLuxe '37| 480- 570) 435 | 480 | 359- 400] 385- 395| 360- 475| 450 | 425- 489| 520 | 565- 595| 490- 590| 585 | 498- 507 
36] 340- 355) | 320- 385! 339- 350) 260- 375| 250- 320) 310- 350| 389 | 390- 415| 425- 465| 385 | 465- 475| 352- 390 
35] 255 l | 290 | 225- 275| 195 | 170— 225| 230 | 275 | 290- 350| 325 | 267 398 242- 340 
Graham "37 | | | 800 | | 490 | | | | | 650— 710) 689 | 610- 733 
36] 380 | | | | 325 | 365- 395] 450 | | 420 | | 595 | | 357- 480 
35] | 295 | | 345 | | | 240 | 295- 345) | 385 | | | 277- 358 
Hudson Six 371 | | | 595 | | 530 | | | | | | 845 | 562- 720 
36] 435 | 445 | | 410 | | | | 460 | 545- 625] 463- 510 
351 | 300 | 295 | 245 | | | 375 | 375 | | 290 | | 280- 348 
Hudson Eight 37] | | | | | | | 745 | | | 745 
centenarians MA ceanin | OE Neier linencell nal nella antenatal nelsneenc 
35] 285 | | | | | | 315 | | | | | | 285— 315 
Hudson Terraplane "371 440 | 550 | | |_ 485 | | | | 530 | 510 | 585 | 669- 695| 526- 590 
36] | 490 | 350- 395| 310 | 320- 370) 359 | | | | 495 | 335- 440 
"35 | | 340- 395) | 200 | 215 | 290 | 275 | | | | 375 | 260- 340 
LaSalle 37] 865 | 875- 945) | | | 790 | | | | | | 833- 905 
36] 675 | 625- 655) | 645 | 675 | 465 | 510- 595) | | 675- 695| 595- 640| | 586- 656 
35] 495- 525) | | | 395 | | 440 | | | | 380 | | 423— 453 
Lincoln Zephyr 37) 840 | 775= 795] | 695- 900| 750- 825] 660- 750| 650- 790| | | 760- 820) 925 | 733- 830 
36] | | | 545- 595) 507- 625! 510 | 575 | | | 795 | 620 | 765 | 551- 680 
351 | | | | | | | { | | | | 
36] | 325 | | | | | | | | | 470 | | 325- 470 
a wd | EEE 
‘36] 460 | a a a a a a a ee a eC 
"351 | | | 269- 325| | | | | | | | | 269- 325 
Olds Six 37] +620- 750| 645- 675| 690 | 625 | 595 | 625 | 625 | | | | 675- 730) | 631- 682 
36) 490 | 595 | 420- 475| 445- 465| 395- 535! 450- 495! 410- 480) 445 | 490 | 595 | 495 | | 443- 517 
35] + 375- 390) | | 315 | 315 | 440 | 395 | 350 | | 485 | 378 | | 355— 421 
Olds Eight 37] 795 | 735 l | 695 | 675- 695| 695 | 790 | 695 | 680 | | | | 688— 740 
36] 480- 520 490 | 475 | | 530 | 520 540 1 595 | 595 | 499- 556 
35] 395 | | | 395 | | | | 385 | | | | | 385- 395 
Pontiac Six 37] 580 | 595 | 580 | 645- 665| 595- 675| 630 | 580 | 565- 595 | | 680 | 745 | 596 643 
36] 465 | 445 | | 395 | 365- 475| 360- 390! 410 359 445 | 475 | 460- 475| 550 | 405- 462 
35] 375 | | 250 | 175= 325] 270 | | | | | 232— 323 
entins tiahe 37] | 645 l | 685 | 575—- 695) | | | | | 795 | 675- 725 
36] 465- 550) | | | 490 | | | 427 | | 495 | 575 | | 461- 540 
35] 350 | | | 295 | | | | 395 | | | | | 322— 372 
Packard 120 37] +780 | 785- 815) | 645- 750| 745- 795| 650- 675] | 695 | 890 | 875 | 795 | 945 | 728— 821 
36] | 565 | 560 _| 495- 595| 445- 595] 480- 495| 620 | 540- 575! 590- 640| 675- 685| 580- 625| 679 | 550- 612 
eee a ;495 | | 399- 480| 495 | 310 | | 395— 445| 445 | | 445- 545! 550 | 415- 516 
Plymouth 371 | | 525 | 397- 495) 475- 525] | L 445 | | | 699 | 439- 561 
—— os . 36] | | | 375 | 325- 465) | 350 365 | | 375 | | 595 | 354~ 450 
ee ae 35] | | 190 | 269 _| 275— 285] | |_ 265 | | | | 245~ 273 
Plymouth DeLuxe 37] 570- 580| 559 | 535- 570| 495- 575] 465- 545] 490 | 410- 475] 495- 500; 535- 580| 645 | 520- 620| 725 | 507- 582 
°36| 440- 490! 425 | 360- 380! 395- 445| 385- 425| 370 | 360- 425) 445 | 425- 490) | 490 | 545 | 400- 461 
35] | 389 | 285 | 289- 315| 295 | 260 | 295 | 295- 325| 280 | 325 | 485 | 290—- 347 
Studebaker Dictator $e a 
TO 
Studebaker President 37] | | 690 | | | | | | | | 860 | | 690- 860 
36] l | | | | | | | 670 | | 670 
35] | | | ] | ! ! | 495 | 495 
Willys °37| 350 365 410 | 305- 425! 195- 365! 300 | 330 285- 399! 320 349 | 395 | 325 | 290- 384 
36] | 245 | 220 247 315 | 299 | 237- 307 
’35| —- § l ] ] | | 


National Average, All Makes, $451-$529 
Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 
national index. Where no prices are quoted, no car of make and model was offered during the period covered. 
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Motor Shares Continue to Resist ‘War Scares 


Street Cheered 
By Heavy Slice 


In Inventories 


Special to Automotive News 

NEW YORK.— Domestic de- 
velopments were lost sight of 
almost entirely in the past week 
as far as price movements in 
Wall Street were concerned. But 
undoubtedly the strong under- 
tone present in the stock mar- 
kets, and the ability of shares to 
rally after “war scare” sinking 
spells, were due to the fact that 


business news at home _ re~ 
mained favorable. 
Shares of automobile, parts 


and tire and rubber companies 
resisted selling pressure in im- 
pressive fashion most of the 
time and came back strongly in 
the rallies. This was particular- 
ly notable among the less 
“speculative” issues in these 
groups of stocks. 

The more speculative shares, 
of course, went along with the 
market as a whole, which was 
under domination most of the 
time of foreign developments. 

The parts and accessory 





Revenue Leaps 


On Specific Tax 


DENVER.—Proceeds from the 
specific ownership tax on auto- 
mobiles have amounted to 121 
per cent of the anticipated rev- 
enue so far this year, according 
to the State Tax Commission. 
Returns from 51 of the 63 coun- 
ties—counties containing 90 per 
cent of motor vehicles—show 
an average tax of $4.63 for each 
vehicle, the commission reports. 

When automobiles were on the 
ad valorem tax rolls and assess- 
ed as real property, less than 82 
per cent of them paid taxes, and 
the average for each automobile 
was much higher than under the 
s c ownership law, passed 
by the last state legislature. 

Specific ownership taxes on 
vehicles for hire, such as trucks 
and taxis, averaged $12 for each 
vehicle, and the aggregate for 
the 3,985 vehicles in this class 
has amounted to $48,000 since 
Jan. 1. 


AUTOMOTIVE NEWS, SATURDAY 





shares continued to perform 
better than the market as a 
whole, and better than the 
other automotive issues. 


Growing optimism in auto- 
motive manufacturing and trade 
circles was noted with satisfac- 
tion and forecasts of rising 
business next year undoubtedly 
would have lent considerable 
strength to the motors had the 
market been more concerned 
with domestic news. This better 
feeling, however, will not be 
lost sight of once the foreign 
situation is resolved. 


In the meantime, the best that 
can be said is that Wall Street 
is filing away for future refer- 
ence current favorable develop- 
ments in the automotive in- 
dustry. That these developments 
generally are favorable is wide- 
ly recognized. Particularly im- 
pressive is the news regarding 
the low point to which stocks of 
both new and used cars have 
fallen. 


One of the best pieces of 
news, originating outside the 
automotive industry, but which 
should affect it profoundly, is 
the steady improvement in con- 
struction activity. The motor 
truck plays a very important 
part in construction, and the 
demand for trucks can be 
counted on to reflect at once 
any sustained improvement in 
building. 

Automotive News’ stock price 
averages for Aug. 31 compared 
as follows with the week pre- 
ceding and a year ago: 

Year 


Last This 
Week Week Change Ago 
x 39.43 


2% motors ................ 33.41 32.06 —1.35 

10 car-truck co.’s 33.90 32.51 —1.39 40.56 
10 parts-acces. .... 29.33 28.62 —0.71 38.09 
4tire-rubbers ... 27.11 25.11 —2.00 38.19 


The gap in prices between 
this year and last continues to 
narrow, stocks at this time last 
year having been on the down- 
grade. 

Recent investment trust re- 
ports revealed the following: 
Dividend Shares, Inc., added 200 
shares of Timken Roller Bearing 
in May and June, bringing its 
total of this stock to 4,200. 

Blue Ridge Corp. in the sec- 
ond quarter reduced its holdings 
of Borg-Warner by 3,000 shares 
to 7,000 and its Chrysler stock 
3,200 shares to 18,000. 
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AUTOMOTIVE STOCK QUOTATIONS |QOkla. Truckers 
At Close of Markets Friday, Sept. 2 


(Furnished by Wm. C. Reney Co., Detroit) 


1938 Last Sale 
High Low NEW YORK Sep. 2 Aug. 26 


54% 34% Allis Chalm. ... 49% 49% 
32% 125 Amn. C&F ...... 26% 2 
22% 99% Amn. Chain ... 19% 20% 
6% 2% Auburn Auto ........ 4%! 
24%, 8% Bendix Avia. . 22% 23% 
65% 39% Beth. Steel ... 58% 59% 
303%, 15% Bohn A&B ...... 26% 28% 
36% 16% Borg-Warner .. 34 35 
37% 12% Briggs Mfg. .... 35% 36 
6% 3% Budd Mfg. ....... 5% 5% 
55 3 Budd Wheel ...41% 5% 
77% 35% Chrysler ............ 14% 15% 
28% 15% Cleveland G. B. 26% 28% 
38% 13% Collins & Aik... 35% 37% 
50% 23 Com. Credit .. 50 49% 
56 31% Coml. Inv. T... 53% 55% 
1% % Contl. Mtrs. .. 1% 1% 
6 3% Curtiss-Wright. 5% 5% 
24% 125% Curtiss-W. A.. 21% 22% 
135% 90% du Pont .......... 131% 133% 
23% 10% Eaton Mfg. ....... 22 225% 
31% 13% Elec. Auto-Lite 2954 30% 
31% 21% Elec. Stor. Bat. 30 _........ 
145g 5% Evans Prods. . 12% 13% 
5% 2% Federal Mtr. .... 5 5% 
25% 16% Firestone .......... 22 23% 
45% 27% Gen. Elec. ........ 42% 42% 
5014 2514 Gen. Mtrs. . 48% 49% 
27 BS GRU. ecesstsscene 224% 23% 
25% 10 Goodrich ........... 24 2414 
30% 15% Goodyear ........ 3% 29 
; i oo. ae . 1% i% 
ayes Body .......... 
Ww - Sona ~Merss. B 16% 16% 
32 17% Houd.-Hersh. A 31% 32 
10 5 Hudson Mtr. ... 9 9% 
1 \% Hupp Mtr. ........ 1% 1% 
70 48 Inter. Harv 61% 
99% 58 Johns-Man. ..... 96% 
13% 4% Kelsey-Hayes . 11% 13% 


1938 Last Sale 
High Low NEW YORK Sep. 2 Aug. 26 
23% 10% Lee Rubber 22 22% 
545g 23% L-O-F 52% 53 
29 16 Mack Trucks 25% 26% 
28% 15% Midland Steel . 25 27% 
22% 10% Motor Prod. 20% 21% 
15 8 Motor Wheel . 13% 14% 
10% 4 Murray Corp... 9% 9% 
12% 6% Nash Kelv. ..... 10 10% 
19% 9% Pacific Mills . 15 ad 
5% 3% Packard ..... » 5% 
3 1% Reo Motor ..... 2% 2% 
20% 11% Republic Steel. 18% 18% 
163g 10% Socony Vac. .... 14 14% 
43%, 2 £Sparks-W. . 3% 3% 
12% #6 Stewart-W. ....11% 11% 
8% 3% Studebaker 8 8% 
53%, 2% Thermoid Co... 4% 5% 
20 8% Thomp. Prod. . 18% 18% 
16 8 Timken Axle . 14% 15% 
52% 31% Timk. Roll. B... 48% 525% 
24% 13% U. S. Ind. Alco. 21% 23% 
48 21 OU. S. Rubber... 45% 46% 
109% 6134 West’house ... 103% 104 
15% 6% White Motor ...13% 14 
3 1% Willys ............ . 254 2% 
215g 8% Yellow Truck . 19% 19% 
25% 93% Young S & W. 24 25 
CHICAGO 
1% % Asbestos Mfg... 1 1% 
245g 8% Bendix Avia. 22 24 
36 16% Borg-Warner 33% 35 
17 5% Houd.-Hersh. B 16 165% 
27% 18 Modine Mfg. .... 24 25 
29 22 Perfect Circle . 28 28 
1% i Pines Winter. . Sy Sy 
514 2% Woodall Ind. 4 4% 
DETROIT 
15 8% Motor Wheel 15 
10% 4% Murray Corp 9% 9% 
3% 1% Penn Metal ye 2% 


several garages refused to re- 


Wis. Labor Law 
ViolationCharged 


MILWAUKEE. — Attorneys 
were given an opportunity to 
present oral arguments this week 
on the proposed findings and 
conclusions of a tentative order 
issued Aug. 25 by the state la- 
bor board, charging 32 local 
garages and the Milwaukee Au- 
tomotive Trades, Inc., with vio- 
lating the state labor law dur- 
ing their dispute with Lodge 510, 
International Assn. of Machin- 
ists (AFL). 

The board charged that the 
garages and their trade asso- 
ciation “combined and conspired” 
to interfere with the collective 
bargaining rights of employes. 
The dispute started May 23 when 





new closed shop agreements with 
the union, which then called a 
strike, which is still on. 

Pending the hearing, the la- 
bor board issued a cease and de- 
sist order. 


Machinery Installation 
Set for Bendix Plant 

BENDIX, N. J.—Installation 
of machinery at the new $3,000- 
000 Bendix Corp. plant here will 
begin Sept. 16, it is understood. 
As the machines arrive, it was 
said the plant’s operation will 
begin. 

Complete installation of ma- 
chinery will not be effected until 
the middle of October, when the 
plant will be running at full 
capacity, it was indicated. Ma- 
chinery is being moved here 
from the firm’s East Orange, 
(N. J.) plant. 
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Summoned to 
Rate Hearing 


OKLAHOMA CITY. — Sun. 
moning truckers to an insurang 
rate hearing Sept. 12, the stat 
insurance board has issued a re. 
joinder to “racket” charges ma 
by Fred M. Cline, manager 
the Associated Motor Carriers oj 
Oklahoma. 


State rates on liability insur. 
ance for truck operators hay 
been assailed by Cline as “con. 
fiscatory, and to date unjustified,’ 
He accused the board of “play. 
ing horse,” violating promise 
and failing to obtain experience 
reports from companies for 1935, 
1936, and 1937. 


Avery Moore, secretary of the 
insurance board, has compiled 
manual of rates for eight south. 
western states, which he said 
ranks Oklahoma second to Texa; 
for lowest rates. And there ar 
indications, he added, that Okla- 
homa will replace Texas as the 
head of the list, because exces. 
sive losses foreshadow a Texa: 
increase. 





UAW Seeking to Halt 
Nash’s Removal of Dies 


MILWAUKEE.—Federal Judge 
F. A. Geiger this week ordered 
officers of the United Aut 
Workers, which is attempting tc 
prevent the Nash-Kelvinator 
Corp. from moving machinery 
and dies from its Recine plant 
to Kenosha, to appear in court 
here Sept. 17 to show cause why 
a temporary injunction should 
not be issued to restrain the 
union. 


Nash set forth in its complaint 
that it had been manufacturing 
only LaFayette cars at Racine 
and that business at the plant 
had dropped considerably: It as- 
serted that it had decided to con- 
centrate manufacture of all its 
cars in its Kenosha plant, which 
is well equipped for such pur- 
poses, it was stated. 
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AN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries 








Coming Events 


SEPTEMBER 


13-14—Alexandria Bay, N. Y., ire 
State Automobile shaveants Mee 
Inc., ual Conclave. 

14-16—New York. National Transporta- 
tion Engineering Meeting. 

30-Dec. 2—SAE National Production 
Meeting. 


OCTOBER 
6-7—Tulsa, Okla. SAE Fuels, Lubricant: 


Meeting. 

10-12—New Orleans. National Assn. of 
Independent Tire Dealers. Annu 

" oe 

- os Angeles. SAE Nati 

craft Production Semen 7 

15-23—Prague, Czechoslovakia. Automo- 
bile Show. 

31-Nov. 2—Detroit. American Trucking 
Assns. conclave. Hotel Statler. 


NOVEMBER 
11-17—New York. National Motor Truck 


Show. 
i-—ow York. National Automobile 


ow. 
11-18—Pittsburgh. Automobile Show. 
11-18—Detroit. Automobile = 
11-18—San Francisco. Automobile show. : 
12-18—Columbus, 0. Automobile Show. on, 1s 
12-19—Chicago. Automobile Show. 
12-19—Philadelphia. Automobile Show.' 


12-19—Boston. Automobile Show. TH 
12-19—Milwaukee. Automobile Show. dent ‘ 
12-19—Buffalo. Automobile Show. ; 
tet pear pee re Astomeniie Show. has s 
-20— ngeles. utomobile Show. 
13-19—St. Louis. Automobile Show. 000,06 
14—New York. SAE Annual Dinner. for t 
Commodore Hotel. lin 
14-16—New pork, SAE National Trans > es 
portation gineering Meeting. ave 
14-19—Elmira, N. ¥. Automobile Show.’ li 
tow Haven, Conn. Automobile Pp tic 
ow. orti 
19-25—Indianapolis. Automobile Show. mn te 
19-26—Baltimore, Automobile Show. ote 
19-26—Rochester, N. ¥. Automobile Show. beliey 


19-26—Washington, D. C. ile : 
——— Cc Automob a pil 


19-26—Montreal. Automobile Show. i 
20-26—Cincinnati. Automobile Show.® their 
26-Dec. 3—Newark. Automobile Show. Mone 
DECEMBER of th 
5-10—Chicago. Automotive Service In- that 
dustries Show, Navy Pier. corpo 
5-10—Denver. Automobile Show. 
JANUARY Y 
9-13—Detroit. SAE Annual Meeting. O 
N.B.—Omaha and Kansas City have Of P) 
voted not to hold automobile shows thi 
year. car | 
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AUTOMOTIVE NEWS 






B Chris 
y Sinsabaugh 


(Continued from Page 1) 


I can express my admiration for 
what Fred Zeder and his flock 
of engineers have done for 
Eddins and Moock. Their quota 
for °39 should be easy of ac- 
complishment. : 


I WENT TO the fair just to 
confirm what I had seen at the 
preview. Again I was impressed 
with the face-lifting that has 
taken place. Speaking of Plym- 
outh collectively — remember, 
there are 13 models in the line, 


. five “Roadkings” and eight de- 


luxe body types—there is a 
freshness about the line that 
you realize that the 
engineers have done everything 
possible to design cars that are 
different from the ’38 crop. They 
are different, bristling with 
many new features. 

For instance, the wheelbase is 
boosted to 114 inches, and they 
are the biggest Plymouths in 
the history of the company. The 
front compartment has. been 
cleaned up through the intro- 
remote’ control 
gearshift, which puts said con- 
trol under the steering wheel 
instead of operating through the 
conventional lever. Coupled 
with this in deluxe models, is 
an auto-mesh transmission, the 
combination being a great im- 
provement over what was used 
in ’38, 

~ « a7 

AS FOR THE front end—the 
face of the car—I noted smooth 
flowing lines and could trace 
the parentage to the airplane, 
the design eliminating the an- 


' gular contact between the fend- 


ers and the other sheet metal. 


. Placing the headlamps in the 
— also is new with Plym- 
' outh. 


But what caught my eye was 
what Zeder calls the safety- 
signal speedometer, and I won- 
der why the idea hasn’t been 
used before. Mebbe it has but 


* if so I never have heard of it. To 


steal something from the de- 
scription of the device, carried 
in the news section of Automo- 


* tive News this week, this de- 


vice J automatically flashes a 
warning for three different driv- 
ing speeds, which ought to be 


. Of great value to careless driv- 


ers who do not keep an eye on 

the speedometer. Because of the 

lights that change, as the speed 

varies, such persons. cannot 

help but instinctively check and 

guide themselves accordingly. 
7 a e 


IN THIS DEVICE, says the 
news story, all illumination of 
the dial is indirect, except one 
bright colored light on the in- 
dicator needle that changes from 
green to amber at 30 miles an 
hour. Between 30 and 50 the 
color remains amber, but above 
50 changes to bright red. Thus, 
the same colors the driver is 
used to obeying in traffic lights 
now automatically flash inside 
the car whenever he drives out- 
Side the safest speed range. 

If Paul Hoffman’s Safety 
Foundation doesn’t decorate 
Fred Zeder for this innovation, 
then the head of the movement 
for safety that the Automobile 
Manufacturers Assn. is carrying 
on, is overlooking a bet. 

* * a 


THE CORPORATION, Presi- 
dent K. T. Keller has admitted, 
has spent something like $15,- 
000,000 on tools and equipment 
for the production of its 1939 
lines and additional millions 
have been spent by parts sup- 
Pliers. It is said that a large 
Portion of this expense was 
alloted to Plymouth. I can well 
believe this. K. T. hasn’t been 
a piker. Giving his engineers 
their heads and giving them 
money to spend in development 
of their ideas, is an investment 
that Keller expects to pay the 
Corporation big dividends. 

& * * 


YOU KNOW the case history 


of Plymouth, don’t you? It’s a 
Car without a single exclusive 


dealer, yet it has close to 10,- 
000 outlets and at the present 
time it is estimated that there 
have been Pe oi a 2,700,000 of 
em manufactur since July, 
1928. Plymouth is the tenia 
child of Walter P. himself. After 
he had successfully launched 
Chrysler and De Soto and 
bought Dodge, he realized that 
his dealers needed a mass pro- 
duction job to provide coffee and 
cakes for those who retailed 
those three lines. So he added 
Plymouth and made the proviso 
that only Dodge, Chrysler and 
De Soto dealers could sell them. 

There is no other set-up like 
this in the automobile industry, 
with the possible exception that 
Ford confines the sale of his 






Lincoln and Zephyr to Ford 
dealers. But Walter P. thought 
of the idea first and he has 
made it pay big dividends, mak- 
ing Dodge, Chrysler and De Soto 
franchises more valuable than 
they would be without this 
bread-and-butter job, the Plym- 
outh, 
= es a 

WITH THIS hookup it was no 
wonder that Plymouth went to 
town and in no time at all had 
forced its way to the front and 
made possible that famous ad- 
vertisement, “Look at All 
Three,” which ranks in_ th 
classics along with Cadillac’s 
“Penalty of Leadership,” and 
Jordan’s “Somewhere West of 
Laramie.” That “Look at All 
Three” couldn’t be laughed off, 
and since then Plymouth has 
ranked among the aforesaid “all 
three.” Starting as a_ four- 
cylinder, it became a six in 1932. 
Floating power was a feature 
then and has been ever since. 


But many other mechanical im- | & 
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provements have been made, so 
that today it stands as a shining 
example of what can be done in 
10 years. on 


PLYMOUTH is fortunate in 
having at the present time as 
leadi ng executives President 
Eddins and General Sales Man- 
ager Moock, both of them sales- 
minded and who know the 
automobile industry from A to 
Z, for both started as salesmen. 
Eddins came from Texas as did 
Byron Foy, president of De Soto. 
Both sold cars in those days, 


€/ rookies who learned how to sell 


when selling wasn’t so easy. 
Eddins kept a-climbing until, 
just before he became Plym- 
outh’s president, he had held the 
same kind of a job with Olds- 
mobile. 

ae 


MOOCK BROKE in in 1913 as 
a retail salesman in Denver, 
peddling Studebakers and Rauch 
Lang electrics. When the 






23 


National Automobile Dealers 
Assn. was formed during the 
war, Moock was named as sec- 
retary and manager, holding the 
job from 1918 to 1922 when he 
became general sales manager 
for Hudson for five years, after 
which he was the leading execu- 
tive of the Automotive Equip- 
ment Assn.—“Ask ’em to Buy,” 
you'll remember. In ’29 he 
joined Chrysler, handling used 
car sales and in ’30 he became 
general sales manager of Plym- 
outh. 
€ oe * 

JUST A MONTH or so back, 
Moock received one of the most 
unique decorations ever awarded 
an automobile sales executive— 
a tiny diamond-studded pin 
presented by the Plymouth 
Salesmen’s League, made up of 
22,000 salesmen. Not all con- 
tributed of course, but enough 
of ’em kicked in a penny a 
to buy the decoration. 





Do NEw Car BUYERS 


READ MEDIA RECORDS? 


e It is doubtful if many persons who are about to buy new cars first consult 


Media Records to learn what newspapers in their city carry the most auto- 


motive advertising. 


Media Records is a splendid service—one 


that provides factual data on advertising linage 


to those who need such information—but it 


means nothing to the general public. 


Individuals buy the newspapers they prefer 


to read—the newspaper advertising they see is 
that which is published in them. 


Then shouldn’t those 


interested in selling 


new cars use market facts and reading prefer- 


ences to govern the placement of advertising 
rather than follow figures in Media Records? 


Before Sales Managers settle on newspaper 
advertising schedules for the New York mar- 
ket they should check the following: 


1. What are the circulations of the eight metropolitan New York 
newspapers? Of the five Sundays? 


2. Which papers are bought by the greatest number of people 
in the better-than-average expenditure areas of New York? 


3. Which New York newspapers are read by the greatest num- 
ber of people living in the areas where the most new cars are sold? 


We can give you the answers—so can the other papers—and if facts mean 


anything you'll sell more new cars this fall through advertising in the paper 


preferred by New York’s second largest group of newspaper readers. 


NEW YORK MIRROR 
Daily and Sunday 


New York, N. Y. 
235 East 45th Street 







Chicago, Ill. 
333 North Michigan Avenue 


Detroit, Michigan 
7-245 General Motors Building 


San Francisco, Cal. 
681 Market Street 








has made all cars 
competitors..... 


CLM LLL 


loves tt-/ 


ODAY'’'S lowest priced cars ride bet- 

ter, handle better, stop and start 
better, travel faster, and look better than 
the costliest creations of yesteryear. 


This fact is not arguable. And the 
sales results of it are significant. As per- 
formance standards have converged, so 
have markets. 


Anybody is liable to buy your car to- 
day .. . or to refuse to buy it. Not merely 
half a dozen cars, but al] other cars are 
legitimately and actively your competi- 
tors on a high percentage of the sales 
you must make. 


For this reason, the known, trusted 
products of Bendix engineered into your 
chassis, go far to simplify your sales- 
men’s task. When your car carries the 
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industry's first-choice Brakes, Carbure ; 


tion and Gear Control, provided bi 
Bendix, then selling conversation auto 
matically turns to other topics—to fea 
tures of engine and body and chassi 


design which give your car distinctive ' 


exclusive appeal. 


Without the first-choice units men i 


tioned, doesn’t it seem just possible tha 
your salesmen would be carrying | 
needless handicap? 


Bendix is the best place to obtain the 


best quality. We have to prove this con 
stantly to make it so. 


(al BENDIX. 


SOUTH BEND 3-4141 


BENDIX PRODUCTS DIVISION 


OF BENDIX AVIATION CORPORATION 


401 Bendix Drive 


South Bend, Indiané 








